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2nd  of  Four  Parts 

by  Chaz  Scoggins 

Bt  wasn’t  until  the 
night  of  June  18, 
1975,  THAT  THE 
BASEBALL  WORLD  — 

including  Red  Sox 

FANS  THEMSELVES  —  BELATEDLY 
REALIZED  SOMETHING  SPECIAL 
WAS  HAPPENING  IN  BOSTON. 

In  Detroit,  800  miles  away,  a  special 
rookie  Red  Sox  center  fielder  named  Fred 
Lynn  put  together  one  of  the  greatest 
one-game  performances  in  baseball  histo¬ 
ry.  In  the  first  inning,  Lynn  belted  a  two- 
run  homer  off  Detroit  Tigers’  starter  Joe 
Coleman.  In  the  second  inning,  he  socked 
a  three-run  homer  off  Coleman.  Facing 
reliever  Lerrin  LaGrow  in  the  third,  Lynn 
laced  a  two-run  triple  off  the  wire  fence 
400  feet  away  in  left-center,  missing 
another  homer  by  less  than  two  feet.  In 
the  eighth,  he  beat  out  an  infield  hit,  and 
then  in  the  ninth,  Lynn  capped  his  one- 
man  tour  de  force  by  socking  a  three-run 
homer  off  southpaw  Luke  Walker.  Lynn 
finished  the  night  5  for  6  with  three 
homers,  a  triple  and  a  single  while  scoring 
four  runs  in  the  15-1  rout.  His  10  RBI 
tied  the  Red  Sox  club  record  and  was 
only  one  shy  of  the  American  League 
record  set  by  Tony  Lazzeri  of  the  New 
York  Yankees  in  1936.  His  16  total  bases 
tied  a  major  league  record,  not  equaled 
again  until  current  Red  Sox  RF  Mark 
Whiten  did  so  for  St.  Louis  on  September 
7,1993. 

Lynn’s  performance  wasn’t  a  fluke  or 
an  aberration.  But  it  wasn’t  until  baseball 
fans  picked  up  their  newspapers  the  next 
morning  and  read  what  he  had  done  that 
they  realized  this  flashy  rookie  was  hitting 
.352  with  14  homers  and  50  RBI  in  54 
games.  And,  for  the  first  time,  many  of 
them  also  came  to  the  realization  that  the 
Red  Sox  were  in  the  midst  of  a  six-game 
winning  streak  and  were  in  first  place  in 
the  A.L.  East. 

Until  that  night  in  Detroit,  not  even 
devout  Red  Sox  fans  seemed  convinced 
that  Fred  Lynn  or  their  first-place  team 


The  Excitement  Continues  .  .  . 


were  for  real.  The  perennial  disappoint¬ 
ments  of  the  previous  seven  seasons  since 
the  “Impossible  Dream”  pennant  of  1967 
had  begun  to  erode  their  enthusiasm,  par¬ 
ticularly  after  the  Red  Sox  had  squan¬ 
dered  a  seven-game  lead  with  35  games  to 
play  and  wound  up  third  in  1974. 
Manager  Darrell  Johnson’s  team  had  only 
gone  11-20  during  the  exhibition  season 
and  were  without  All-Star  catcher  Carlton 
Fisk,  who  was  recovering  from  a  career- 
threatening  knee  injury  the  previous  June 
as  well  as  a  broken  arm. 

On  May  17,  the  Red  Sox  were  only 
14-15,  four  games  behind  the  Milwaukee 
Brewers  in  the  A.L.  East.  Attendance  at 
Fenway  Park  had  been  lagging  in  the  low 
teens,  and  only  10,907  had  turned  up  on  a 
Saturday  afternoon  to  watch  the  Red  Sox 
lose  5-3  to  the  Kansas  City  Royals,  their 
sixth  defeat  in  seven  games.  The  Red  Sox 
were  hitting  only  .243  as  a  team,  and 
long-time  heroes  like  CarlYastrzemski  and 
Rico  Petrocelli  were  battling  slumps.  Yaz 
was  hitting  .216  with  only  two  homers 
and  eight  RBI,  and  Petrocelli  was  hitting 


.193  with  one  homer  and  nine  RBI. 
Rookies  Fred  Lynn  and  Jim  Rice,  along 
with  Bernie  Carbo,  were  shouldering  the 
offensive  burden,  and  few  were  convinced 
they  could  keep  it  up.  The  pitching  staff 
ranked  10th  among  the  12  A.L.  teams. 

But  the  fortunes  of  the  Red  Sox 
began  to  turn  on  Sunday,  May  18.  Carbo 
hit  a  pair  of  homers  and  drove  in  all  four 
runs  to  back  up  the  six-hit  pitching  of 
Rick  Wise  as  the  Red  Sox  beat  the  Royals 
4-2.  That  was  the  first  of  14  wins  in  an 
18-game  stretch  that  would  take  the  Red 
Sox  from  four  games  behind  to  three 
games  in  front,  and  they  would  be  out  of 
first  place  for  only  four  more  days  the  rest 
of  the  year. 

The  Red  Sox  then  swept  three  games 
from  the  three-time  defending  World 
Champion  Oakland  Athletics.  Bill  Lee 
hurled  a  two-hit  shutout  in  the  second 
game  of  the  series,  and  Yaz’  grand  slam  off 
Ken  Holtzman  propelled  the  Sox  to  a  7-3 
win  in  the  third  game. 

The  California  Angels  ended  the  Sox’ 
four-game  winning  streak  on  May  22  and 
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Afo  \di  lAcjh  n 
On  Baseball. 


interviewer:  When  did  you  first 
start  playing  baseball? 

Mo:  When  l  was  about  10  years 
old.  My  mother  taught  me. 
int:  What's  the  greatest  difference 
between  the  majors  and  minors? 
Mo:  Consistency.  Pitchers  can 
throw  breaking  balls  for  strikes  any 
time  in  the  count, 
int:  What  are  your  strengths? 


Mo:  I  think  my  will  to  succeed.  I 
just  love  the  game.  As  long  as  I'm 
mentally  and  physically  prepared 
then  good  things  will  happen, 
int:  How  about  your  weaknesses? 
Mo:  I  put  a  lot  of  pressure  on 
myself.  You  can  stress  yourself  out 
that  way.  But  to  be  an  athlete  you 
have  to  expect  pressure  situations 
and  expect  to  come  through, 
int:  How  do  you  get  ready  to  play 
on  game  day? 

Mo:  I  get  to  the  park  early  to  get 
my  mind  focused.  If  I've  had  a  bad 
day,  I  need  to  get  that  off  me. 

When  it's  your  personal  life,  it's 
your  personal  life.  And  when  it's 
baseball  time,  it's  baseball  time, 
int:  What  goes  through  your  head 
when  you're  at  the  plate? 

Mo:  I'm  looking  for  that  one  big 
mistake.  You  can't  foul  back  that 
one  pitch  you're  supposed  to  hit 
because  you  won't  get  it  again, 
int:  What  adjustments  do  you 


make  from  pitcher  to  pitcher? 

Mo:  You've  got  to  think,  "can  he 
throw  this  ball  by  you?"  If  he  can, 
you've  got  to  be  a  little  more  ready. 
If  he  can't,  you  know  he's  going  to 
use  a  lot  of  breaking  stuff.  He's  not 
going  to  challenge  you.  You've  got 
to  get  your  mind  out  over  the  plate 
and  think  about  hitting  the  ball 
over  the  Green  Monster. 

Int:  Who  are  the  best  pitchers? 
Mo:  Jim  Key.  Jack  McDowell. 

Randy  Johnson  is  tough  because 
he's  left-handed.  He's  wild  enough 
that  he  might  hit  you  and  he's 
coming  from  a  funky  angle;  there's 
lots  of  arms  and  legs  in  play, 
int:  What  is  the  hardest  thing 
about  playing  first  base? 

Mo:  You're  in  every  play.  You've 
got  to  be  concentrating, 
int:  What  goals  have  you  set? 
Mo:  To  win  a  World  Series,  some¬ 
thing  they  haven't  had  here  in  so 
many  years.  That's  all  I  really  want. 


Mo  Va  ucjli  n 
On  Banking . 
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One  thing  I  know  for  sure  is  that  the 
Partnership  Account  is  a  great  offer. 


yy 


r- — - — - - 1 

The  Partnership  Account  is  a 

great  value  because  you  can 
apply  your  combined  balances 

of  all  your  deposit  accounts  to  help  you  avoid  fees.  And  if  you  open  one  now, 
you'll  receive  a  $50  U.S.  Savings  bond.  Just  bring  this  coupon  by  any  Shawmut 
office.  And  put  the  Bank  of  the  Red  Sox  to  work  for  you. 


Open  a  Partnership  Account  now 
and  get  a  *50  U.S.  Savings  Bond. 


Name 


Address 


City 


State 


Zip 


Shawmut  Bank 


Member  fdic.  to  be  eligible  for  the  savings  bond,  the 
Partnership  Account  must  include  an  interest-bearing 
account  that  is  not  an  IRA  deposit  account,  such  as 
a  one  year  certificate  of  deposit  (APY  6.08%  as  of 
March  9,1995  which  may  change  at  any  time).  Fees 
could  reduce  earnings  on  the  account.  Substantial 
penalty  for  early  withdrawal,  we  will  mail  your  savings 
bond  in  three  weeks.  Available  for  new  Partnership 
Accounts.  Limit  one  per  household.  IRS  regulations 
require  that  we  report  this  gift  as  interest  income  and 
include  it  in  your  1099  tax  form. 
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then  sent  fireballer  Nolan  Ryan,  who  was 
8-1,  up  against  Luis  Tiant  the  following 
night.  Carbo  led  off  the  game  by  slicing  a 
homer  into  the  screen  just  inside  the  foul 
pole,  and  Yaz  and  Dwight  Evans  also  con¬ 
nected  off  Ryan  as  the  Red  Sox  ripped 
the  Angels  6-1,  and  Tiant  evened  his 
record  at  5-5.  When  Lee  hurled  his  second 
straight  shutout,  a  five-hitter,  in  a  6-0  win 
over  the  Angels  on  May  24,  the  Red  Sox 
moved  into  first  place. 

The  Angels’  Ed  Figueroa  tamed  them 
on  three  hits  the  following  day,  a  game 
memorable  for  a  tantrum  thrown  by  the 
slump-ridden  Yaz  after  he  was  called  out 
on  strikes  by  Umpire  Lou  DiMuro.  Yaz, 
disgusted,  reached  down  and  unceremoni¬ 
ously  covered  the  plate  with  dirt  and  was 
thrown  out  of  the  game. 

Still  in  First  Place 

But  the  Red  Sox  were  still  in  first 
place  as  they  hit  the  road.  Evans’  two-run 
homer  in  the  eighth  off  Steve  Foucault 
snapped  a  5-5  tie  and  lifted  them  to  a  7-5 
win  in  Texas.  Two  days  later,  Lee’s  bid  for  a 
third  straight  shutout  ended  when  his  wild 
pickoff  throw  enabled  the  Rangers  to 
score  in  the  eighth,  snapping  his  scoreless 
string  at  29  innings;  but  the  Sox  won  4-1. 

After  losing  the  first  game  of  a  series 
in  Minnesota  4-3,  Rice’s  three-run  homer 
in  the  seventh  offTom  Burgmeier  broke  a 
7-7  deadlock  and  powered  the  Sox  to  a 
12-8  win.  Homers  by  Rice,  Lynn,  Yaz  and 
Doug  Griffin  boosted  them  to  an  1 1-9 
win  over  the  Twins  on  June  1 . 

Back  in  Boston,  the  Chicago  White 
Sox  pounded  Lee  9-2.  But  Dick  Pole, 
recently  recalled  from  Pawtucket,  hurled  a 
three-hit  shutout  the  next  night  as  Rice 
slammed  a  three-run  homer  in  the  first 
inning  of  the  4-0  triumph.  The  Red  Sox 
then  staged  a  dramatic  ninth-inning  rally 
to  win  the  third  game  of  the  series. 
Trailing  6-3,  Carbo’s  pinch  two-run  dou¬ 
ble  off  Goose  Gossage,  a  pinch  RBI  single 
by  Cecil  Cooper,  and  Rick  Burleson’s 
two-out  RBI  single  highlighted  the  four- 
run  rally  as  the  Red  Sox  pulled  it  out  7-6. 

Evans  socked  a  grand  slam  and  a  two- 
run  homer  as  the  Red  Sox  outlasted  the 
Twins  13-10  the  following  night,  and  then 
Lee  beat  them  3-1  as  Lynn  singled,  doubled 
and  homered  to  hike  his  average  to  .361. 
During  the  18-game  run  to  the  top,  Lynn 


hit  .444  (24  for  54)  with 
five  homers  and  13  RBI. 

But  the  Red  Sox 
then  cooled  off,  losing 
three  straight  before  hit¬ 
ting  the  road  again.  On 
June  11,  Yaz  cracked  a 
two-run  homer  off 
Gossage  in  the  14th 
inning  to  beat  the  White 
Sox  9-7  in  Chicago.  But 
the  following  night,  the 
Red  Sox  lead  was  shaved 
to  half  a  game  as  the 
White  Sox  routed  lefty 
Jim  Burton  9-2  in  his 
major  league  debut. 

Carbo’s  fourth  homer  in 
five  games  and  12th  of  the 
season  tied  up  the  first 
game  of  a  doubleheader 
in  Kansas  City  on  June  13,  and  the  Sox 
went  on  to  win  10-4  before  dropping  the 
nightcap  6-5. 

After  those  games,  the  Red  Sox 
bought  veteran  second  baseman  Denny 
Doyle  from  California, 
where  he  had  been 
roosting  on  the  bench. 

But,  in  an  unpopular 
move,  they  outrighted 
seldom-used  Tony 
Conigliaro  to  Pawtucket. 

Tony  C.,  who  was 
attempting  his  second 
comeback  from  a  1967 
beaning  that  nearly 
blinded  him,  had  made 
the  club  in  spring  train¬ 
ing,  singled  in  his  first  at- 
bat  of  the  season,  and  hit 
the  Red  Sox  first  homer 
back  in  April.  But  in 
mid-June,  two  days 
before  the  trading  dead¬ 
line,  he  was  hitting  only 
.123  with  two  homers 
and  nine  RBI  in  21 
games.  Tony  C.  reluctantly  accepted  the 
demotion  but  never  played  in  the  majors 
again. 

Doyle,  meanwhile,  proved  to  be  a  cat¬ 
alyst.  He  replaced  Griffin  at  second  and  hit 
.310  for  the  Red  Sox  the  rest  of  the  way 
with  21  doubles,  50  runs  and  36  RBI  in 
Continued  on  Page  47 


(Above)  The  acquisition  of  Denny 
Doyle  was  a  great  boon  to  the  Red 
Sox  cause. 

(Below)  Bill  Lee's  pitching  did  the 
talking  on  numerous  occasions. 


Continue  with  the 
Excitement  of  the 
1975  Season  in  the 
Third  Edition  of 
Scorebook  Magazine , 
available  in  July. 
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ose  Canseco  says  he 

IS  AN  ENTERTAINER. 

Just  like  Sinatra. 
Or  Streisand.  Or 
Springsteen. 

Fans  buy  tickets.  He  performs. 
Just  like  Frank.  Or  Barbra. 
Or  Bruce. 

And  like  any  good  entertainer, 
Canseco  promises  you  won’t  leave  the 
show  disappointed. 

“People  pay  to  be  entertained  when 
they  come  (to  the  ballpark),”  Canseco 
once  remarked.  “And  I  think  people  get 
their  money’s  worth  when  they  come  to 
see  me  play.” 

The  Sox  designated  hitter  obviously 
has  a  lot  of  confidence  in  his  ability  to 
perform  one  of  the  most  difficult  tasks  in 
all  of  sports  —  hitting  a  baseball.  If  you 
look  at  the  numbers,  Canseco  has  a  right 
to  be  cocky. 

In  his  nine  major  league  seasons,  the 
6-foot,  245-pound  hitter  has  racked  up 
276  homers  and  870  RBI.  During  last 
year’s  strike-shortened  season,  he  swatted 
31  homers  for  the  Texas  Rangers  and 
knocked  in  90  runs  in  111  games.  Coming 
back  from  elbow  surgery  in  1993,  Canseco 
quickly  re-established  himself  as  one  of  the 
premier  power  hitters  in  the  game. 

The  Red  Sox  acquired  Canseco  in 
December  from  the  Rangers  for  outfielder 
Otis  Nixon  and  third  baseman  Luis  Ortiz. 

Unlike  some  sluggers,  Canseco  loves 
hitting  in  Fenway  Park.  He  is  amused  by 
the  prospects  of  challenging  the  Green 
Monster  full-time.  Last  year,  Canseco  hit 
.769  at  the  park.  In  one  very  memorable 
three-game  series  in  June,  he  clubbed  10 
hits,  including  four  Titanic  homers  and 
drove  in  10  runs. 

Without  a  doubt,  he  brings  excite¬ 
ment  to  any  ballpark.  In  the  past  he  could 
capture  a  crowd  in  different  ways.  He 
could  run,  hit  for  power,  hit  for  average, 
field  and  throw.  Because  of  past  injuries, 
most  notably  the  one  incurred  when  he 
unwisely  pitched  in  a  game  at  Fenway,  he 
doesn’t  play  the  outfield  any  more.  He  still 
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may  make  a  few  cameos  in  right  field 
this  season. 

Nowadays,  his  primary  focus  is  one 
aspect  of  the  game  —  hitting.  Canseco  is 
well  aware  Boston  fans  will  be  tuned  in  to 
his  every  cut  at  the  plate. 

“I  think  the  fans  are  really  intrigued 
by  how  far  I  can  hit  one  (at  Fenway),  or 
where  it  will  land,  or  what  will  I  do 
there,”  he  says.  “The  only  thing  I  can  guar¬ 
antee  is  that  they  will  see  some  balls  go  a 
long  way  there.” 

In  that  regard,  there  is  little  to  dispute. 
He  does  hit  them  a  long  way,  and  he  hits 
them  high.  Skyscraper  high.  The  constella¬ 
tions  aren’t  safe  when  he  gets  under  one 
during  a  night  game. 

“People  say,  ‘Jose,  why  do  you  swing 
so  hard?  Do  you  think  about  hitting  home 
runs?’  I  really  don’t.  I’m  just  an  aggressive, 
strong  hitter,”  he  says.  “When  I’m  up  at 
the  plate,  it’s  me  against  that  baseball.  A  lot 
of  time  I  really  don’t  think  about  who’s 
pitching,  because  once  the  baseball  is 
released,  it’s  out  of  his  control. 

“I’m  an  aggressive  hitter.  I  love  to  hit 
the  ball  hard.  If  it  happens  to  go  for  a 
home  run,  great.” 

This  season,  Canseco,  the  first  player 
to  ever  hit  40  homers  and  steal  40  bases  in 
one  season,  is  shooting  for  similar  results. 
Even  with  a  shorter  schedule,  he  believes 
he  can  match  the  amazing  40-40  feat 
which  he  accomplished  in  1988  while 
with  the  Oakland  As. That  was  the  year  he 
was  the  unanimous  selection  for  American 
League  Most  Valuable  Player. 


Once  clocked  with  3.8-second  speed 
to  first  base,  Canseco  is  now  a  touch  slower, 
but  still  a  threat  on  the  base  paths.  He  stole 
only  15  bases  last  season,  but  worked  hard 
on  conditioning  his  legs  during  the  winter. 

Beyond  his  on-field  expectations, 
Canseco  is  also  hoping  to  continue  to  pro¬ 
ject  a  positive  image.  He  hasn’t  always 
received  the  best  press,  especially  from  the 
tabloids.  Some  of  his  past  actions,  however, 
warranted  such  attention. 

Certain  incidents,  such  as  getting  four 
traffic  citations  in  one  day,  being  arrested 
for  possession  of  a  handgun  while  driving 
on  a  college  campus,  tussling  with  hecklers 
in  a  bar,  couldn’t  be  treated  as  merely  run- 
of-the-mill. 

Eventually,  Canseco  took  steps  to 
turn  his  life  around.  In  1993,  he  under¬ 
went  psychological  therapy,  which  he 
claims  helped  him  tremendously.  In  many 
respects,  he  simply  needed  to  learn  how  to 
cope  with  his  fame. 

“Part  of  the  problem  was  how  I  was 
attacked  for  things 
going  on  in  my  per¬ 
sonal  life,  the  way 
rumors  were  being 
spread  around,”  he 
says.  “It  just  seems 
everything  negative 
was  happening  in 
my  life.  There  was 
nothing  positive. 

No  matter  what  I 
did,  everything 
seemed  wrong.” 

These  days, 
everything  seems 
right  for  the 
Cuban-born  slug¬ 
ger,  who  turns  31  in 
July.  Most  of  the 
things  he  gets 
caught  doing  in 
public  now  are 
exemplary.  He  visits 
sick  children  in  hos¬ 
pitals  and  brings 
them  gifts.  He  also 
brings  a  wonderful 
warm  smile  and 
hope  to  them  and 
their  parents. 


“I  think  a  lot  of  people  need  to  step 
into  a  situation  where  some  child  is  termi¬ 
nally  ill  or  spending  the  holidays  in  the 
hospital,”  Canseco  says.  “Some  of  these 
kids  may  not  get  to  the  next  birthday  or 
the  next  holiday  . . .  seeing  that  is  what  life 
is  really  about,  and  that’s  what  I  think  this 
world  lacks. 

“I  (hand  out  toys)  to  try  and  give 
them  at  least  some  kind  of  hope,  put  a 
smile  on  their  faces.” 

During  the  past  year,  Canseco  also 
traveled  to  Guantanamo  Bay  and  Panama 
to  deliver  about  20,000  pounds  of  toys  to 
the  Cuban  refugee  children  who  live  in 
tent  cities. 

“(There’s)  no  doubt  that  kids  under¬ 
stand  me  better  than  adults,”  Canseco  says. 
“They’re  so  innocent.  Children  don’t 
know  how  much  money  I  make.  I  can’t  see 
inside  adults  to  know  if  I’m  really  making 
them  happy,  but  I  like  what  I  can  see  from 
kids  externally  —  small  things  like  a  smile 
for  a  toy.”  — Continued  on  Page  41 — 
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ISITORS  TO  THE  TED 

Williams  Museum  will  discover 
The  Thumper’s  love  for  hshing 

SHOWCASED  ALMOST  AS  PRESTI- 
GIOUSLY  AS  HIS  LOVE  FOR  BASE¬ 
BALL.  You’re  first  struck  by  the 

OMINOUS  SHARK  THAT  IS  SUSPEND¬ 
ED  ABOVE  THE  ENTRANCE.  INSIDE 

you’ll  find  a  1,235-pound  Black 
Marlin  —  The  eighth  largest 


fish  ever  caught,  looming  from  the  floor  as 
if  it  was  still  launching  itself  from  the 
ocean’s  depths,  fighting  the  fisherman  s  line. 
Both  “trophies,”  as  well  as  others  proudly 
displayed,  were  reeled  in  by  guess  who. 

A  tour  through  the  museum  opens 
up  an  extensive  photo  journal  to  an  extra¬ 
ordinary  career.  From  his  high  school  days 
to  about  the  time  he  first  put  on  a  Red 
Sox  uniform,  to  the  day  he  accepted  the 
plaque  in  Cooperstown,  and  on  to  a 
review  of  last  year’s  ceremonies,  the 
Williams  Story  unfolds... the  swings... the 
teammates... the  games... the  awards... the 
stellar  military  career. .  .the  ads. .  .the  fish. 

Artwork,  artifacts  and  other  memora¬ 
bilia  from  his  career  occupy  the  showcases. 
His  first  pro  contract,  the  1937  document 


which  transferred  Williams’  services  from 
San  Diego  to  Boston  is  framed  and  on 
display.  A  Fenway  Park  scorebook  is 
opened  to  a  lineup  that  featured  Williams 
in  left,  DiMaggio  in  center,  Johnny  Pesky 
at  short,  Doerr  at  second,  Dropo  at  first. 
They  were  opposed  that  day  by  a  New 
York  Yankees  team  also  with  a  DiMaggio 
in  center,  Mantle  sharing  right  field  with 
Hank  Bauer,  Johnny  Mize  at  first,  Phil 
Rizzuto  at  short  and  Yogi  Berra  behind 
the  plate.  With  just  a  glance,  this  1951  affair 
conjures  up  a  cornucopia  of  memories. 

You’ll  find  magazine  covers  and  repli¬ 
ca  jerseys;  bats  and  balls  and  books  like  the 
Japanese  version  ofWilliams’“The  Science 
of  Hitting;”  a  row  of  seats  from  Fenway 
Park;  models  of  the  fighters  Williams  flew 
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(Above) 

One  of  Ted’s  fishing 
conquests. 

(Right) 

A  few  original 
Fenway  seats  from 
Ted’s  years  with  the 
Red  Sox. 

Photos  by 
Andy  Esposito 


in  WW  II  and  the  Korean  War;  letters 
from  presidents  and  a  congratulatory  mes¬ 
sage  from  a  fan  who  wore  number  9  to 
honor  his  idol  in  “The  Natural,”  Robert 
Redford. 

Video  monitors  placed  throughout  the 
museum  continually  review  Williams’  career 
on  film,  along  with  lengthy  toasts  from  his 
contemporaries  and  political  dignitaries. 

The  centerpiece  in  the  museum  is  a 
life-size  bronze  statue  of  The  Splinter, 
donated  by  the  artist,  Arrnand  La 
Montagne.  His  works  and  those  of  other 
renowned  sports  artists  decorate  the  walls 
—  oils,  illustrations  and  sculptures  from  the 
hands  of  Leroy  Neiman,  Bill  Gallo,  Lewis 
Watkins,  Brad  Bennett,  Ron  Lewis,  David 
Daignault,  Carlo  Beninati  and  C.  Spohn. 

The  Hitters’  wing  dedicates  a  show¬ 
case  to  each  inductee,  replete  with  photos, 
artifacts,  a  replica  jersey  and  memorabilia. 
In  Cooperstown,  members  are  represent¬ 
ed  by  a  bronze  relief  plaque.  Here,  the  hit¬ 
ters  are  extolled  by  a  black  glass  plaque, 


with  their  likeness  hand-carved  and  hand- 
painted  in  gold. 

Ted’s  Top  20  is  just  the  first  wave. 
They  intend  to  add  as  many  as  five  new 
hitters  each  year.  The  selection  process 
may  be  just  as  subjective  as  it  is  in 
Cooperstown,  but  baseball’s  last  .400  hit¬ 
ter,  Williams,  categorized  how  he  defines  a 
great  hitter:  1.  Intelligence;  2.  Courage;  3. 
Eyesight;  4.  Power;  and  5. Timing. 

The  selection  committee  judged  per¬ 
formance  and  longevity  and  then  incor¬ 
porated  a  “secret  formula.” 

“We  researched  every  hitter  I  could 
think  of,  every  hitter  that  I  ever  heard  was 
a  great  hitter,”  said  Williams  during  an 
impromptu  speech  at  the  dedication.  “We 
had  some  formulas  that  were  absolutely 
foolproof.  What  we’re  using  now,  they’ve 
never  used  before. 

“One  is  percentage  of  times  on  first 
base,  a  very,  very,  important  thing.  A  fellow 
who  gets  a  lot  of  walks  doesn’t  get 
enough  credit.  If  one  guy  hits  .360,  and 


another  guy  hits  .330,  but  if  you  get  his 
walks  in  there,  he  could  be  a  .380  hitter. 
So  that’s  a  very  important  factor,  a  part  of 
the  formula  we  had.  And  of  course,  slug¬ 
ging  percentage,  which  means  what  did 
he  do  every  time  he  hit  the  ball.  Was  it  a 
single,  a  double,  or  more?  So  those  are 
two  very  important  factors.” 

Most  Red  Sox  fans  might  question 
why  Williams  was  not  included  in  the  list 
of  20  best  hitters.  Costas  recognized  the 
oversight  during  the  ceremonies.  “You 
might  want  to,  maybe,  MAYBE,  concede 
the  top  spot  to  Ruth,”  said  the  NBC 
sportscaster,  “but  you’ve  got  to  think 
(Williams)  deserves  to  be  in  the  number 
two  or  three  hole,  at  least.” 

Genuine  humility  and  the  fact  that 
it’s  his  list,  with  his  name  on  the  door  and 
everything  else  in  the  building,  disquali¬ 
fied  the  judge  from  passing  sentence  on 
his  own  behalf. 

“I  might  rate  high  on  this  list,”  said 
Williams.  “They  asked  me  where  can  we 
put  you.  I  said  never  in  my  life  could  I  put 
my  name  ahead  of  Ruth,  Gehrig  and 
Cobb  and  some  of  the  other  great  hitters. 

I  said  if  my  name  is  in  the  book  in  the 
same  categories  as  those  fellows,  I’d  be  a 
very  happy  guy,  and  I  feel  that  way  today.” 

Featured  Guest  President  Bush 

Former  President  Bush  was  the  fea¬ 
tured  speaker.  The  elder  statesman  exhibit¬ 
ed  a  crafty  wit  and  thorough  knowledge 
of  the  game.  The  ex- Yale  University  first 
baseman  was  self-deprecating  in  a  personal 
“scouting  report.”  “I  batted  eighth,  second 
cleanup,  you  know. . . ” 
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He  was  more  eloquent  in  his  praise  of 
the  host.  “When  he  was  giving  batting  tips 
to  opposing  clubs,  Mr.Yawkey  called  him 
in  and  said,  ‘Ted,  I  know  you’re  generous, 
but  why  are  you  helping  the  enemy?’ 

“Ted  faced  other  enemies,  and  for  this 
I  have  great  respect.  He  faced  enemies  in 
both  Korea  and  World  War  II  (as  a  Marine 
pilot).  He  faced  gunfire  in  36  combat  mis¬ 
sions.  He  never  complained,  never  once 
complained  about  the  five  and  a  half  years 
missing  from  his  career  by  serving  this 
country.  His  service,  even  more  so  than 
statistics,  made  him  greater  in  the  eyes  of 
all  Americans.” 

Bush  then  recalled  the  time  Williams 
and  another  great  hitter  paid  a  call  to 
Washington,  D.C.  “(Four)  years  ago,  Ted 
and  Joe  DiMaggio  came  to  the  White 
House,  and  I  was  so  privileged  to  bestow 
upon  them  the  Medal  of  Freedom,  the 
highest  civilian  award  that  America  can 
give.  The  staffers  around  the  White  House 
were  so  excited,  they  were  like  parish¬ 
ioners  hoping  to  meet  the  Pope. 

“That’s  what  Ted  does  to  you.  He 
performs  sports’  hardest  task,  as  well  as 
anyone  ever  has,  hitting  a  baseball.  Barbara 
and  I  enjoyed  coming  over  from  Houston 
for  the  chance  to  salute  a  friend,  a  rebel,  a 
legend,  a  Gibraltar,  the  grandest  hitter  of 
all,  and  one  of  America’s  greatest  heroes 
who  ever  lived.”  <$ 


For  more  information  on  the 
Ted  Williams  Museum 
and  Hitters’  Hall  of  Fame, 
contact  the  museum  at: 
2455  N.  Citrus  Hills  Blvd., 
Hernando,  FL  34442 
Tel:  1-904-527-6566. 


Andy  Esposito  is  an  editor  for  Diehard, 
a  monthly  publication  devoted  to  the 
Boston  Red  Sox. 


Former  President  George  Bush.  Photo  by  Andy  Esposito. 


Aug.  19  &  20 
Sat  &  Sun 
1:05  p.m. 


World  Junior  Baseball 
Championship 

This  annual  International  Baseball 
Association  tournament  features  the 
best  players  in  the  world  age  18  and 
under.  The  medal  round  will  be  held 
at  Fenway  Park. 


1995  RED  SOX 
PROMOTIONS 


July  1 
Sat 

1:05  p.m. 


Colorado  Silver 
Bullets  Game 

The  Colorado  Silver  Bullets  team 
consists  of  the  top  22  female  baseball 
players  in  the  country  and  will  play 
one  of  their  50  games  this  season  at 
Fenway  Park.  This  game  will  take 
place  prior  to  the  Red  Sox  game  at 
1:05  p.m.  The  Red  Sox  vs.  Detroit 
Tigers  game  begins  at  3:05  p.m. 
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Pitchers  ice  their  arms. 
Outfielders  ice  their  knees 


Aren’t  you  glad  youVe  a  fan? 


0 1993  Anheuser-Busch.  Inc  .  Bud  Light  Beer.  St  Louis.  MO 


COUNT  ON  MORE  IN  BOSTON  FOR  LESS. 

Including  FREE  on-premises  PARKING  and  a 


1  1*0/  RAT f~i 


Now  with  any  over-night  stay  at  the  57  PARK  PLAZA  HOTEL/ 
Howard  Johnson,  Boston,  your  RED  SOX  TICKET  or  TICKET  STUB 
entitles  you  to  a  15%  DISCOUNT*  off  the  regular  Hotel  rate,  per  room, 
single  or  double.  Over  300  spacious  guest  rooms  and  suites  with 
gracious  amenities.  Swimming  pool,  sun-deck,  sauna  and  free  parking. 
Within  walking  distance,  you'll  find  everything  nice  about  Boston. 
Enjoy  the  famous  57  Restaurant  and  Lounge,  a  Boston  tradition,  just 
next  door  for  fine  dining.  Or  for  less  formal  dining,  in  a  casual  manner, 
have  a  drink,  a  snack  or  a  complete  meal,  at  our  convenient  Plaza  Cafe, 
on  the  mezzanine  level.  Our  moderate  rates  will  tell  you,  you  can  pay 
more,  but  you  can't  stay  better.  And  now,  your  RED  SOX  TICKET  will 
give  you  even  more  value.  Call,  today,  to  have  it  all,  near  it  all. 


_  J 

We  have  it  all, 
near  it  all. 

THE 


*Only  one  ticket  per  room.  This  offer  is  not  valid  with 
any  "other  promotional  offer.  Subject  to  availability. 


PARK  PLAZA 
HOTEL 

200  Stuart  Street 
Boston,  MA  02116 
(617)  482-1800  or 
Toll  Free  1-800-HOTEL  57 


HOWARD  JOHNSON 


Red  Sox  Cooperate 


commitment  to 

** _ working  otit  various  community  concerns.  We  encot*fage_aJ|__6fpuT  f aWsTo 6 p er AA  ~~  ~  i 

ate  also  by  not  littering,  vandalizing  or  in  any  way  disregarding  lhi~iTiTn  iif  lln  J  ' 
neighbors  who  surround  Fenway  Park.  The  Red  Sox  also  urge  all  fans  to  use  the 
parking  lots  in  the  vicinity  of  the  stadium  and  to  use  private  buses  or  public  trans¬ 
portation  whenever  possible. 

••  | 

Please  refer  to  our  map  on  Page  49  for  further  information  on  easy  access  to  the 
ballpark.  Thank  you! 


IF  YOU  DON'T 
HAVE  TIME  FOB  HIM 
RIGHT  HOW, 
DON'T  BOTHER. 


As  a  teenager,  his 
options  are  opening  up. 
Suddenly  he  can  get  a 
small  job.  A  girlfriend. 
Drive  a  car.  Even  quit 
school  if  he  wants.  In 
short,  life  is  becoming 
a  busy  city  street  and 
he's  standing  at  a  big 
intersection . 

Right  now  is  when 
he  needs  a  mentor . 

Someone  who  will 
listen.  Someone  to  talk 
to,  show  him  the  ropes, 
be  a  friend.  Or  simply 
give  him  one  good  reason  to  stay  in  school. 

Having  a  mentor  like  you  could  be  the  single  deciding 
factor  as  to  whether  he  becomes  a  successful,  contributing 
member  of  our  society  when  he  grows  up.  Or  whether  he 
becomes  a  burden. 

In  our  city,  there  are  thousands  of  kids  on  a  waiting 
list  for  a  mentor  right  now.  But  they're  not  just 
waiting,  they're  growing  up  without  you. 

Be  a  mentor.  Call  One  to  One  at  1-800-367-1861. 


BE  A  MENTOR 


CALL  ONE  TO  ONE  AT  1-800-367-1861 


The  1994  World  Junior  Baseball  Tournament  championship  in  Brandon,  Manitoba,  Canada. 


The  World 
Junior 
Tournament 

Comes  to 
Fenway 

by  Fran  Rosa 


e  couldn’t  keep  the  excitement 
out  of  his  voice.  “Oh  wow!’’  he  exclaimed. 
“Oh  boy.  Cape  Cod,  Boston,  Fenway  Park 
in  August.  Is  this  a  great  life  or  what?” 

The  words  gushed  out  of  the  mouth 
of  Steve  Cohen.  So,  who’s  Steve  Cohen, 
and  what’s  he  so  excited  about?  He’s  the 
man  who  will  coach  Team  USA  in  the 
World  Junior  Baseball  Championship 
Tournament  that  will  be  played  on  Cape 
Cod  in  August,  with  the  medal  round 
games  at  Fenway  Park. 

The  only  thing  you  really  have  to 
know  about  him  is  that  he’s  the  full  nine 
innings.  For  the  record,  he  is  the  baseball 
coach  at  North  Hennepin  Community 
College  in  Brooklyn  Park,  Minnesota  and 
has  been  involved  with  the  country’s 
young  baseball  players  for  a  decade.  He 
coached  last  year’s  national  team  which 
won  the  silver  medal  in  the  World  Juniors 
in  Brandon,  Manitoba,  Canada. 

That  the  1995  World  Junior 
Tournament  will  be  held  in  our  neighbor¬ 
hood  is  due  primarily  to  the  Massachusetts 
Sports  Partnership,  a  non-profit  organiza¬ 
tion  whose  function  is  to  attract  major 


sporting  events  to  Massachusetts.  Baaron 
Pittenger,  president  of  the  organization 
and  former  executive  director  of  the  U.S. 
Olympic  Committee  and  USA  Hockey, 
says  it  wouldn’t  have  been  possible  to  bid 
successfully  for  the  tournament  without 
“the  wonderful  support  and  backing  of 
the  Boston  Red  Sox  and  the  Cape  Cod 
Baseball  League.  This  is  the  first  time  a 
major  league  team  has  been  a  co-sponsor 
and  the  first  time  that  the  medal  round 
will  be  played  in  a  major  league  park.” 

The  field  for  the  15th  tournament 
will  be  made  up  of  eight  national  junior 
teams  from  the 
U.S.,  Canada,  Cuba, 

Australia,  Chinese 
Taipei,  Italy,  the 
Netherlands  and 
South  Korea.  The  28- 
game  round-robin 
series  will  be  played 
on  Cape  Cod  from 
August  11-18.  The 
medal  round  will  be  at 
Fenway  Park  with  a 
pair  of  doubleheaders. 

The  four  teams  with 
the  best  records  quali¬ 
fy  for  the  medal  round 


with  1  playing  4  and  2  playing  3  at  Fenway 
Park  on  August  19.  The  winners  will  play 
for  the  gold  medal  on  Aug.  20  with  the 
losers  playing  for  the  bronze  medal.  The 
U.S.  has  won  a  medal  every  year  since  the 
tournament  began  in  1980,  winning  the 
gold  three  times  —  1982,  1988  and  1989. 
Cuba  has  won  seven  times.  South  Korea 
won  the  1994  championship  beating  the 
U.S.  1 1-10  in  the  title  game. 

Tickets  are  available  through  tourna¬ 
ment  headquarters  (508-790-5893)  with 
tickets  for  round-robin  games  on  Cape 
Cod  at  $5.00.  Ticket  information  for  the 
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ONLY 

THE  FINEST 

RUMS 

COME 

FROM 

PUERTO  ROD 

Aging  has  given  our  rums  a  smoothness,  whether  straight  or  mixed,  that  has  made  them  preferred  over  all  others. 

And  only  in  Puerto  Rico,  with  its  heritage  of  fine  rums,  is  aging  guaranteed  by  law. 


RUMS  OF  PUERTO  RICO  «  ONLY  THE  FINEST 


“Fenway  is  my  favorite 
ballpark;  imagine  having  an 
opportunity  to  sit  on  the 
benches  where  so  many 
baseball  immortals  have 
sat.  This  is  just  great.” 


medal  round  games  at  Fenway  is  being 
finalized. 

“You  can’t  believe  how  excited  I  am 
and  how  thrilled  I  know  the  players  are 
going  to  be  to  go  to  Cape  Cod  in  the 
summer  and  to  Fenway  Park,”  says  Cohen, 
hoping  that  his  U.S.  team  will  reach  the 
medal  round  again  because,  “for  one  thing, 
Fenway  is  my  favorite  ballpark;  imagine 
having  an  opportunity  to  sit  on  the 
benches  where  so  many  baseball  immor¬ 
tals  have  sat.  This  is  just  great.” 

Cohen  went  on  to  explain  the  selec¬ 
tion  process  for  the  U.S.  team.  “First,”  he 
said,  “we  send  player  profile  forms  to  every 
high  school  coach  in  the  country  (it  must 
be  in  the  hundreds  of  thousands)  to  help 
us  identify  the  top  prospects.  Then  it’s  on 
to  the  Olympic  Festival  which  this  year 
will  be  held  in  Colorado  Springs  from  July 
17-27.  There  are  four  regional  teams  in 
the  Festival,  representing  the  north,  south, 
east  and  west.  Each  of  those  teams  has  1 6 
players,  and  from  that  list  of  64  players, 
we’ll  take  the  top  22  for  a  week  before  we 
pare  it  down  to  the  18  we’ll  have  on  the 


national  team.  We’re  looking  for  quality 
young  men  who  are  good  baseball  players 
and  also  are  outstanding  young  people. 
The  18-man  squad  will  train  at  the  Air 
Force  Academy  in  Colorado  Springs  for  a 
few  days  and  then  go  to  Joplin,  Missouri 
for  a  few  more  practice  days.  We  play 
National  League  rules,  so  we  don’t  use 
the  designated  hitter.  The  pitchers 
bat.” 

Cohen  wants  to  have 
two  catchers,  six  starting 
pitchers  and  two  swing 
pitchers  (who  can 
play  other  posi¬ 
tions).  He  will  have 
two  assistant  coaches, 

Ron  DaVini  from  Coronoa 
del  Sol  High  School  in  Tempe, 

Arizona  and  John  Sawyer  from 
South  Gwinette  High  School  in 
Snellville,  Georgia.  The  latter  will  be  the 
pitching  coach. 

Cohen  hopefully  expects  to  have  five 
players  from  last  year’s  squad.  Ben  Davis,  a 
catcher  from  Malvern  Prep,  PA;  Andy  Bair, 
a  6-5,  230-pound  southpaw  pitcher  from 
Calvert  Hall,  MD;  Eric  Valent,  an  outfield¬ 
er  from  Canyon  High  School  in  Anaheim 
Hills,  CA;  Jay  Hood,  a  shortstop  from 
Germantown,  TN  and  David  Ross,  a 
catcher  from  Florida  High  School  in 
Tallahassee,  FL.  All  were  high  school 
juniors  when  they  played  last  year.  The  age 
restriction  for  the  tournament  is  that  to  be 
eligible  a  player  must  not  reach  his  19th 
birthday  in  1995. 


“Valent  has  a  great  arm,”  said  Cohen. 
“He  had  11  assists  in  16  games  last  year, 
but  all  five  of  those  players  are  possible 
drafts.  Nine  of  our  1994  players  were 
drafted  and  signed  for  somewhere 
between  a  combined  total  of  $2  1/2  and 
$3  million,  so  this  team  and  this  tourna¬ 
ment  is  a  good  stepping  stone  to  the 
majors.  Among  the  major  leaguers 
who  have  played  in  this  tourna¬ 
ment  are  Will  Clark,  Greg 
Olson,  Ed  Sprague, 
Danny  Tartabull  and 
John  Smoltz.” 

Dick  Sullivan, 
executive  director 
of  the  tourney  and  past 
P*  president  and  commission¬ 
er  of  the  Cape  Cod  Baseball 
League,  said  the  round-robin 
portion  of  the  tourney  would  be 
played  on  seven  Cape  League  sites. 
Along  with  Judy  Scarafile,  president  of  the 
Cape  Cod  Baseball  League,  and  Don 
Tullie,  vice  president  of  the  Cape  League, 
Sullivan  played  a  key  role  in  the  league 
involvement  and  support  for  the  1995 
tournament. 

“It’s  great,”  he  said,  “just  great  to  have 
these  young  men  from  all  over  the  world 
come  to  Cape  Cod  in  the  summer.  What  a 
thrill  it  will  be  for  them.  We’re  going  to 
make  it  a  memorable  experience  for 
everyone.” 

Sullivan  couldn’t  keep  the  excitement 
out  of  his  voice  either. 
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1995  RED  SOX  BROADCASTERS 


he  Red  Sox  Radio 
Network  will  carry 
every  game  with  Joe 
Castiglione  and  Jerry 
Trupiano  handling  the 
play-by-play.  WEEI-AM 
in  Boston  begins  its  first 
season  as  the  flagship  station  for  a  network 
of  60  stations  throughout  the  New 
England  area. 

Castiglione  is  in  his  13th  season  on 
Red  Sox  radio.  He  had  previously  covered 
the  Cleveland  Indians  on  TV  in  1979  and 
on  cable  in  1982.  He  also  broadcast  the 


Jeriy  Trupiano  and  Joe  Castiglione 


Milwaukee  Brewers  on  cable  in  1981. 
The  Hamden,  Conn,  native  has 
announced  the  Cleveland  Cavaliers 
(NBA)  on  cable,  and  he  did  college  bas¬ 
ketball  on  New  England  Sports  Network 
for  six  winters.  Joe  has  also  taught  a 
broadcast  journalism  course  at 
Northeastern  University  for  several  years. 

Joining  Castiglione  for  his  third  year 
on  Red  Sox  radio  is  St.  Louis  native,  Jerry 
Trupiano.  Trupiano  is  a  graduate  of  St. 
Louis  University,  where  he  began  his  busy 
broadcasting  career  as  a  disc  jockey  on  the 
college  radio  station.  Since  then,  Jerry  has 
had  an  impressive  list  of  broadcasting 


duties.  He  has  covered  boxing  events,  the 
Houston  Aeros  of  the  World  Hockey 
Association  (1974),  the  Houston  Rockets 
(1978-80),  Southwest  Conference 
Football  (1978-88)  and  the  Houston 
Oilers  (1980-89).  He  also  hosted  a  talk 
show  for  14  years  in  Houston.  Jerry’s 
baseball  broadcasting  experience  includes 
play-by-play  for  the  Houston  Astros 
(1985-86)  and  the  Montreal  Expos  (1989- 
90)  as  well  as  three  games  on  CBS  Radio 
Game  of  the  Week  in  1991. 

The  Red  Sox  are  pleased  to  be  broad¬ 
casting  to  Spanish-speaking  fans  once 
again  this  year  on  the  Red  Sox  Hispanic 
Radio  Network,  a  division  of  Carter 
Broadcasting.  1995  marks  the  sixth  season 
for  the  network  which  broadcasts  all  Red 
Sox  home  night  games.  950  WROL-AM 
is  the  networks  flagship  station  in  Boston. 
The  games  can  also  be  heard  on  local 
radio  stations  in  Connecticut,  Providence, 
Lawrence  and  Springfield.  New  this  season 
is  WCRN-AM  830  in  Worcester. 
Broadcasters  Bobby  Serrano  and  Hector 
Martinez  return  to  Fenway  for  their  sixth 
season  of  Spanish-language  broadcasting. 

WSBK  TV38  will  be  carrying  75 
games  this  season.  TV38,  along  with  it’s 
New  England  network,  is  in  its  21st  season 
of  Red  Sox  coverage. 

Sean  McDonough  and 
Bob  Montgomery  are 
together  for  their  8th 
season.  McDonough  is 
regarded  as  one  of  the 
best  in  his  field.  In  1992 
and  1993,  Sean  called 
plays  for  CBS  Baseball’s 
regular  season  as  well  as 
the  All-Star  Game,  the 
League  Championship 
and  the  World  Series. 


Bobby  Serano  and  Hector  Martinez 

Sean  traveled  to  Albertville,  France  and 
Lillehammer,  Norway  for  CBS  to  cover 
luge  and  bobsled  events  in  the  ‘92  and  ‘94 
Olympics.  Sean  continues  to  announce  a 
variety  of  sports  for  CBS  and  ESPN. 

In  addition,  Sean  served  as  studio  host 
for  the  Red  Sox  on  NESN,  the  Bruins  on 
TV38  and  the  Patriots  on  WHDH  radio. 
The  South  Boston  native  is  a  graduate  of 
Syracuse  University  and  began  his  broad¬ 
casting  career  with  the  Syracuse  Chiefs  of 
the  International  League  (1982-84). 

Bob  Montgomery  has  been  TV38’s 
color  commentator  for  14  seasons.  He  was 
a  catcher  for  the  Red  Sox  for  all  of  his  10- 
year  career.  Bob  signed  with  Boston  in 


Sean  McDonough  and  Bob  Montgomery 
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BETTER  THAN  WE  DO. 
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Your  Ticket  to  New  England  Sports. 


1962  and  came  to 
the  majors  in  1970. 
He  played  in  387 
games  including  62 
for  the  1975  A.L. 
pennant  winners, 
before  an  arm  injury 
forced  his  retirement 
during  spring  train¬ 
ing  in  1980.  Monty 
did  a  local  radio  talk 
show  as  well  as 
some  work  on  Red 
Sox  radio  broadcasts 
prior  to  joining  the  TV38  team  in  1982.  He  also  announced  the 
Red  Sox  on  NESN  for  three  seasons  (1985-87). 

This  is  NESN’s  12th  season  covering  Boston  Red  Sox  base¬ 
ball.  Bob  Kurtz  and  Jerry  Remy  team  up  for  their  third  season 
together  as  NESN’s  Red  Sox  announcing  team.  Kurtz,  a  native  of 
Detroit,  Michigan,  joined  NESN  in  April  of  1989  as  the  host  of 
NESNs  Red  Sox  pre-  and  post-game  shows  and  as  the  voice  of 
Pawtucket  Red  Sox  baseball.  Bob  has  also  handled  the  play-by- 
play  announcing  duties  for  NESNs  Hockey  East  coverage  since 
1989.  Kurtz  began  announcing  Boston  Red  Sox  games  in  March 
of  1993.  Prior  to  joining  NESN,  Bob  spent  eight  seasons  as  a 


Bob  Kurtz  and  Jerry  Remy 


play-by-play  announcer  of  the  Minnesota  Twins  and  the 
Minnesota  North  Stars. 

Jerry'  Remy  returns  for  his  eighth  season  as  Red  Sox  color 
man  on  NESN.  Prior  to  joining  NESN  behind  the  microphone, 
Jerry  was  a  crowd  pleaser  behind  the  second  base  bag.  Jerry  played 
10  years  in  the  major  leagues  in  which  he  compiled  a  .275  lifetime 
batting  average.  The  Somerset,  Mass,  native  broke  into  the  majors 
with  the  Angels  in  1975,  and  was  traded  to  the  Red  Sox  prior  to 
the  1978  season  for  pitcher  Don  Aase.  Remy  had  his  best  season  in 
1978  when  he  batted  .278,  scored  78  runs  and  stole  30  bases.  That 
same  season  he  posted  a  career-high,  19-game  hitting  streak  and 
was  selected  to  the  American  League  All-Star  team.  His  playing 
days  were  cut  short  by  a  knee  injury  which  forced  his  retirement 
during  spring  training  in  1986. 

Tom  Larson  serves  as  host  for  Red  Sox  Digest,  NESNs  30- 
minute  pre-game  show,  and  the  post-game  show  Instant  Replay. 
Kim  Walden  returns  to  serve  as  NESN’s  Red  Sox  feature 
reporter.  Both  Larson  and  Walden  co-host  NESN’s  Red  Sox 
Weekly,  a  30-minute  look  at  New  England’s  favorite  team  every 
Saturday  at  noon. 

For  the  convenience  of  its  viewers,  NESN  rebroadcasts  most 
of  its  games  (usually  the  same  evening  at  11:30  and  then  again  at 
9:00  the  next  morning). 


RED  SOX  RADIO  NETWORK 

Below  is  a  listing  of  radio  stations  in  your  area  that  carry  Boston  Red  Sox  broadcasts. 


Dover 

WTSN 

1270 

Keene 

WKNE 

1290  ! 

Laconia 

WEMJ 

1490 

Lebanon 

WTSL 

1400 

Littleton 

WLTN 

1400  i 

Manchester 

WGIR 

610 

RHODE  ISLAND 

» 

Providence 

WPRO 

630  j 

Warwick 

WKRI 

1450 

Westerly 

WERI 

1230  ; 

Woonsocket 

WNRI 

1380  1 

VERMONT 

Brattleboro 

WKVT 

1490  i 

Burlington 

WJOY 

1230  i 

Middlebury 

WFAD 

1490  j 

Newport 

WIKE 

1490  1 

Rutland 

WSYB 

1380 

St.  Johnsbury 

WSTJ 

1340  j 

St.  Albans 

WWSR 

1420  : 

Waterbury 

WDEV 

550  j 

FLORIDA 

Tampa 

WFNS 

910 

MASSACHUSETTS  ! 

Flagship:  Boston 

WEEI 

850  ; 

Fall  River 

WSAR 

1480  ! 

Falmouth  (FM) 

WCIB 

100.9  ! 

Fitchburg 

WEIM 

1280  : 

Framingham 

WKOX 

1200 

Greenfield 

WHAI 

1240 

Milford 

WMRC 

1490 

New  Bedford 

WBSM 

1420  | 

North  Adams 

WNAW 

1230 

Northampton 

WHMP 

1400 

Pittsfield 

WBEC 

1420 

Southbridge 

WESO 

970  ; 

Springfield 

WHYN 

560  ! 

Ware 

WARE 

1250 

Worcester 

WTAG 

580  j 

CONNECTICUT 

Danbury 

WLAD 

800  i 

Hartford 

WTIC 

1080  j 

New  London 

WNLC 

1510  ! 

Old  Saybrook 

WLIS 

1420 

Putnam 

WINY 

1350  | 

Willimantic 

WILI 

1400  i 

All  stations  AM  except  where  noted.  j 

MAINE 

Augusta 

WMME 

1400 

Bangor 

WZON 

620  ; 

Bath 

WJT0 

730  ! 

Biddeford 

WIDE 

1400  ; 

Calais 

WQDY 

1230  i 

Calais  (FM) 

WQDY 

92.7  : 

Camden  (FM) 

WQSS 

102.5  ; 

Dover/ 

Foxcroft  (FM) 

WDME 

103.1 

Ellsworth 

WDEA 

1370 

Farmington  (FM) 

WKTJ 

99.3 

Houlton  (FM) 

WHOU 

100.1 

Mexico  (FM) 

WTBM 

100.7 

Millinocket 

WSYY 

1240  i 

Norway  (FM) 

woxo 

92.7  i 

Portland 

WLPZ 

1140 

Presque  Isle  (FM) 

WOZI 

101.7 

Waterville 

WTVL 

1490 

NEW  HAMPSHIRE 

Berlin 

WMOU 

1230 

Claremont 

WTSV 

1230  | 

Concord 

WKXL 

1450  : 
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Great  Voices  of  the  Game 

Diverse  Group  of  Announcers  to  Call  Games  in  TBN's  Second  Season 


During  ABC’s 
coverage,  network 
announcers  A1  Michaels,  +  4 

Jim  Palmer,  Tim  McCarver 
and  Brent  Musburger  will 
all  work  each  week.  For 
NBC’s  regular-  and  post¬ 
season  presentations,  the 
broadcasting  teams  of  Bob 
Costas  and  Bob  Uecker,  and  Dick  Enberg 


1 


1S1 1 
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Dt  has  been  written 

ON  MORE  THAN  ONE 
OCCASION  THAT  THE 
BROADCASTING  OF 
BASEBALL  LENDS  ITSELF 
MORE  TO  STORYTELLING  THAN  ANY 
OTHER  SPORT  IN  AMERICA.  To 
BE  SURE,  MANY  OF  THE  MOST 
REVERED  AND  IDENTIFIABLE  SPORTS 
COMMENTATORS  ACHIEVED  NEAR 
LEGENDARY  STATUS  THROUGH 
THEIR  ASSOCIATION  WITH  BASE¬ 
BALL,  INCLUDING  ICONS  LIKE  MEL 

Allen,  Red  Barber,  Harry 
Caray,  Jack  Buck  and  Vin 
Scully,  and  contemporary 
personalities  like  Bob  Costas, 
Al  Michaels,  Dick  Enberg  and 
Tim  McCarver. 

In  that  manner,  The  Baseball 
Network,  the  television  and  marketing 
company  of  Major  League  Baseball,  will 
blend  an  intriguing  collection  of  leg¬ 
endary  announcers,  well-known  personal¬ 
ities  and  fast-rising  commentators  to  man 
the  broadcast  booths  for  the  second  sea¬ 
son  of  “Baseball  Night  in  America.” 

The  signature  theme  of  The  Baseball 
Network’s  on-air  production  of  Major 
League  Baseball,  “Baseball  Night  in 
America,”  is  the  regionalized  12-week 
series  that  is  set  for  its  season  debut  July  1 5 
on  ABC.  After  a  six-week  run  on  ABC, 
the  prime-time  series  switches  to  NBC 
Aug.  25  for  the  final  six  weeks  of  the  regu¬ 
lar  season  (ABC  and  NBC  will  share  post¬ 
season  coverage  of  MLB  action  as  well). 


and  Joe  Morgan,  will  describe  the  on¬ 
field  action. 

Frequent  score  updates,  taped  high¬ 
lights,  feature  segments  and  live  action 
switches  to  dramatic  or  significant 
moments  in  other  MLB  games  are  com¬ 
ponents  of  “Baseball  Night  in  America” 
coverage.  Each  network  telecast  will  be 
anchored  by  a  studio  host  who  will  serve 
as  the  on-air  coordinator  for  the  weekly 
presentations  on  The  Baseball  Network. 

When  ABC  is  broadcasting  baseball, 
the  anchor  desk  will  be  filled  by  John 
Saunders,  while  NBC’s  Greg  Gumbel  will 
be  the  studio  host  when  the  peacock  net¬ 
work  is  on  the  air. 

The  bulk  of  the  public’s  attention, 
however,  will  still  be  trained  on  the  game 
announcers,  who,  in  this  most  unique 
sport,  must  have  the  knowledge  of  a  rules 
committee  member,  the  memory  of  an 
historian,  the  presence  of  mind  to  specu¬ 
late  but  not  intrusively  second-guess,  and 
the  ability  to  entertain  a  viewing  audience 
in  a  sport  where  no  time  clock  exists. 

The  collection  of  game  announcers 
assembled  by  The  Baseball  Network  for  its 
second  season  includes  such  well-estab¬ 
lished  local  club  broadcasters  as  Jon 
Miller,  Dick  Stockton,  Gary  Thorne,  Jim 
Kaat,  Pete  Van  Wieren,  Ken  Harrelson, 
Jerry  Coleman,  Dave  Campbell,  Bob 


Carpenter,  Ken  Wilson,  Dave  Niehaus, 
Bobby  Murcer  and  Hall  of  Fame 
announcer  Bob  Murphy. 

In  addition,  bright  new  stars  like  Joe 
Buck,  Chris  Wheeler,  Mike  Schmidt,  Paul 
Kennedy,  Keith  Hernandez,  Rick  Cerone 
and  Buck  Martinez  will  work  the  micro¬ 
phones  for  “Baseball  Night  in  America’s” 
regionalized  game  coverage  on  The 
Baseball  Network. 

It’s  a  remarkable  blend  of  veteran  stars 
and  up-and-coming  talent  that  should 
produce  an  interesting  and  distinctive 
sound  whenever  “Baseball  Night  in 
America”  takes  to  the  airwaves. 

“One  of  our  on-air  goals  is  to  ensure 
that  viewers  really  enjoy  the  prime-time 
presentations,  says  Ken  Schanzer,  President 
and  CEO  of  The  Baseball  Network.  “We 
decided  to  go  forward  with  the  idea  of 
teaming  up  announcers  from  the  two  par¬ 
ticipating  clubs,  whenever  possible,  on  the 
broadcast.  It’s  a  compelling  notion  that 
could  lead  to  some  terrific  pairings.” 

Whether  it’s  a  father-son  combina¬ 
tion,  two  Hall  of  Fame  broadcasters,  or 
two  former  competitors  from  the  playing 
field,  the  announcer  pairings  for  “Baseball 
Night  in  America”  will  prove  lively,  inno¬ 
vative  and  perhaps  even  trend-setting. 

A  perfect  example  of  The  Baseball 
Network  strategy  is  when  two  division 
Continued  on  Page  39 
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HEX,  THE  DOS’S  RED 
NOT  THE  BEER. 

should  be  red.  Beer  should  be  smooth. 
And  easy  to  drink. 


Plank  Road  Brewery.  Enjoy  It  Responsibly 


The  1995  Manager  and  Coaches 


THAHKS  FAHSt 


m&mr 


Pictured  Left  to  Right 
Herm  Starrette 
John  Cumberland 
Jim  Rice 
Kevin  Kennedy 
Tim  Johnson 
Frank  White 
Dave  Oliver 


KEVIN  KENNEDY 

Manager  #44 

Kevin  Kennedy  was  named  the  Red  Sox 
40th  manager  on  October  18,  1994.  He 
served  as  manager  of  the  Texas  Rangers  in 
1993  and  1994  compiling  an  overall  138- 
138  (.500)  record.  In  1994  Texas  was 
leading  the  A.L.  West  at  52-62  (.456) 
when  the  strike  took  effect  in  August. 
Last  season  the  club  ranked  4th  in  batting 
in  the  A.L.  with  a  .280  average.  Texas  won 
86  games  in  1993,  the  4th  most  victories 
in  Rangers  history  and  the  most  wins 
ever  for  a  Texas  manager  in  his  first  sea¬ 
son.  In  1991-92,  Kennedy  worked  in  the 
Expos  system  where  he  served  as  the 
Director  of  Minor  League  Field 
Operations  under  then  Vice  President  and 
General  Manager  Dan  Duquette  until  he 
was  named  Montreal’s  major  league 
dugout  coach  for  new  manager,  Felipe 
Alou  in  May  1992.  The  California  native 
managed  in  the  Los  Angeles  Dodgers 
organization  from  1984-91  where  he 


amassed  a  533-373  (.588)  record.  He  fin¬ 
ished  first  five  times  in  the  first  or  second 
half  of  the  season,  won  one  overall  league 
championship  in  1990,  and  was  named 
both  “Baseball  America”  and  the  Pacific 
Coast  League’s  Manager  of  the  Year.  As  a 
player,  from  1976-83,  Kevin  caught  in  the 
Baltimore,  St.  Louis  and  Los  Angeles  orga¬ 
nizations.  Kennedy  attended  San  Diego 
State  University  and  California  State 
University  at  Northridge  where  he  earned 
a  B.S.  in  business  administration. 

TIM  JOHNSON 

Bench  Coach  #17 

Tim  Johnson  has  joined  the  Red  Sox  this 
season  as  the  team’s  new  bench  coach. Tim 
comes  from  the  Montreal  Expos  where  in 
1993-94  he  was  the  M.L.  bench  coach  fol¬ 
lowing  a  two-year  stint  as  the  Expos’  M.L. 
advance  scout.  In  1990  he  was  the  man¬ 
ager  for  Montreal’s  AAA  team  in 
Indianapolis,  and  from  1987-89  he  man¬ 
aged  in  the  Dodgers’  system.  He  holds  a 


career  230-196  (.540)  minor  league  man¬ 
agerial  record  and  a  California  League 
championship  at  Bakersfield  in  1989  (82- 
60).  Johnson  played  seven  M.L.  seasons 
(1973-78)  with  Milwaukee  and  (1978-79) 
with  Toronto. 

DAVE  OLIVER 

Third  Base  Coach  #16 

Dave  Oliver  is  the  Red  Sox  new  third 
base  coach  in  1995  after  spending  the  last 
12  years  with  the  Texas  organization,  the 
last  seven  as  the  M.L.  third  base  coach.  In 
1984  Dave  was  the  Rangers’  minor  league 
infield  instructor  in  between  stints  man¬ 
aging  Tri-Cities  (A)  in  1983  and  Okla. 
City  (AAA)  in  1985-86.  In  1985  Oliver 
guided  Okla.  City  to  a  lst-place  finish  in 
the  Western  division  with  an  overall 
record  of  79-63  and  was  named  Co¬ 
manager  of  the  Year  with  Louisville’s  Jim 
Fregosi.  In  1987  he  was  Texas’ “eye  in  the 
sky”  positioning  defenses  from  the  press 
box  during  the  game. 
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Rawlings  is  iln 
official  baseball 
MU'plicr  to  the 
Major  Leagues 


JIM  RICE 

Hitting  Coach  #14 


Jim  Rice  was  promoted  to  M.L.  hitting  coach  in  February  1995 
after  spending  the  last  three  seasons  as  the  Red  Sox  roving  minor 
league  hitting  instructor.  The  eight-time  all-star  is  among  the  top 
five  career  Red  Sox  hitters  in  nine  offensive  categories  and  com¬ 
piled  a  .298  avg.  in  2,089  games  from  1974-89.  Rice  hit  382 
career  HR  with  1,451  RBI.  In  1978  he  was  the  A.L.  MVP  lead¬ 
ing  the  M.L.  with  46  HR,  139  RBI,  15  triples,  406  TB,  213  hits 
and  a  .600  slugg.  pet.  In  his  rookie  1975  season,  Jim  hit  .309  with 
22  HR  and  102  RBI  to  help  the  Red  Sox  win  the  A.L.  title. 

HERM  STARRETTE 

Bullpen  Coach  #23 

Herm  Starrette  is  debuting  as  the  Red  Sox  new  bullpen  coach 
this  year  bringing  along  34  years  of  professional  experience. 
Herm  has  been  with  seven  different  organizations  as  a  player, 
coach  and  instructor.  From  1992-94  he  was  Montreal’s  Director 
of  Minor  League  Field  Operations  for  then  General  Manager  Dan 
Duquette.  Starrette  began  his  coaching  career  as  a  minor  league 
pitching  instructor  for  the  Orioles  from  1967-73  and  spent  the 
next  14  years  as  a  major  league  pitching  coach  for  Atlanta,  San 
Francisco,  Philadelphia,  Milwaukee,  Chicago  (Cubs)  and 
Baltimore. 

FRANK  WHITE 

First  Base  Coach  #20 

Frank  White  has  returned  for  his  second  season  as  the  first  base 
coach.  He  managed  the  Gulf  Coast  Rookie  League  Red  Sox  in 
1992.  In  January  1995  Frank  participated  in  a  series  of  European 
clinics  leading  groups  of  MLB  International  instructors  in 
Slovenia,  Czech  Republic  and  Sweden  on  the  fundamentals  of 
baseball.  The  eight-time  Gold  Glove  winner  played  with  the 
Royals  from  1973-90  hitting  a  career  .255  with  160  HR,  407 
doubles  and  886  RBI  in  2,324  games.  He  played  in  five  All-Star 
Games,  six  ALCS  and  two  World  Series  (1980  and  1985). 

JOHN  CUMBERLAND 

Pitching  Coach  #41 

John  Cumberland  was  named  Red  Sox  pitching  coach  during 
spring  training.  John  has  worked  as  a  minor  league  pitching  coach 
or  instructor  since  1982:  1982-84  Lynchburg  (Mets  A);  1985-88/90 
Tidewater  (Mets  AAA);  1989  Sarasota  (Mets  Rookie);  1991  Wichita 
(Padres  AA);  1992  Milwaukee’s  Minor  League  Pitching  Coordinator; 
1993  Las  Vegas  (San  Diego  AA).  A  native  of  Westbrook,  Maine,  he  is 
a  member  of  the  State  of  Maine  Sports  Hall  of  Fame.  He  pitched 
in  parts  of  six  M.L.  seasons  for  the  Yankees  (1968-70),  Giants 
(1970-72),  St.  Louis  (1972),  and  Angels  (1974). 


Fenway 
Roll  Call 


That  “just-baked”  taste  of 
Nissen  Hotdog  and 
Hamburger  Rolls  draws 
a  hungry  crowd  of 
Yankees  any  time, 
anywhere  -  picnics 
barbecues,  or  right  here 
the  ballpark. 

Enjoy  the  Flavor  of  New 
England. “It's  like  deja 
vu  all  over  again.” 

Right  Yogi? 


JJNissen 


New  England's  Baker 
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by  Karen  Nocella 
and  Christine  Negley 

OMEN  HAVE 
ALWAYS 
TREASURED 
DIAMONDS. 

Some  dream  of  sparkling  soli¬ 
taires  WITH  MANY  CARATS,  WHILE 
OTHERS  FANCY  A  DIFFERENT 

VARIETY... THE  BASEBALL  DIAMOND. 

“Playing  baseball  has  been  a  dream  of 
mine  since  I  started  walking  and  throwing 
the  ball  around.  As  a  little  girl,  I  partici¬ 
pated  in  Little  League,  but  as  I  got  older 
the  opportunity  for  baseball  just  wasn’t 
there,”  reflects  28-year-old  Stacy  Sunny, 
catcher/third  baseman  of  the  all-female 
professional  baseball  team,  the  Colorado 
Silver  Bullets.  “Once  I  became  involved 
in  softball,  my  baseball  dream  died  a  slow 
death.  Fortunately  for  me,  the  Silver 
Bullets  came  along,  giving  me  the  oppor¬ 
tunity  to  live  my  dream.” 

Females  who  grew  up  preferring 
baseball  can  probably  relate  to  Sunny’s 
sentiments.  Many  didn’t  even  realize  that 
women’s  baseball  teams  ever  existed  until 


The  1994  Silver  Bullets  at  Fenway  Park. 


♦  ♦  ♦ 


Toward  the  end  of  the  1930s,  girls 
were  encouraged  to  participate  in  softball, 
virtually  eliminating  the  female  ball  clubs. 
It  remained  dormant  until  chewing  gum 
magnate,  Philip  K.  Wrigley,  founded  the 
AAGPBL  in  1943.  The  league’s  purpose 
was  to  entertain  fans  while  many  profes¬ 
sional  male  players  were  off  fighting  in 
World  War  II.  Unlike  the  previous 
women’s  teams,  this  was  a  private  league 


are  a 


the  release  of 
the  movie,  “A 
League  of  Their 
Own.”  Its  nostalgic 
imagery  and  portrayal  of 
the  All-American  Girls 
Professional  Baseball  League 
(AAGPBL)  is  greatly  responsible 
for  generating  new  enthusiasm  in 
women’s  play.  Long  before  the  Bullets, 
the  film  and  even  the  actual  formation  of 
the  AAGPBL,  women  had  taken  to  the 
diamond. 

Their  first  opportunity  came  at 
female  colleges  such  as  Vassar,  Mount 
Holyoke,  Smith  and  Wellesley  in  1866. 
Interest  in  women’s  baseball  continued  to 
flourish  so  innovative  promoters,  realizing 
its  novelty,  organized  all-female  barn¬ 
storming  teams.  Most  squads  consisted  of 
attractive  young  women  who  possessed 
little,  if  any,  baseball  talent.  Wearing  gym- 
style  dresses,  they’d  entertain  crowds  with 
antics  and  showmanship  in  games  modi¬ 
fied  to  suit  their  abilities. 

The  first  team  to  surface  was  “The 


Dolly  Vardens,”  an  all-black  female  squad 
in  Philadelphia  in  1867. 

Perhaps  the  best  known,  aptly  dubbed 
“The  Blondes  and  The  Brunettes,” 
debuted  on  September  1  1,  1875,  in 
Springfield,  Illinois.  Two  squads  were 
formed  from  a  pool  of  900  applicants. 
One  team  consisted  of  nine  blondes  and 
the  other  nine  brunettes.  Going  town  to 
town  in  highly  publicized  exhibition 
games,  “The  Blondes”  would  take  on 
“The  Brunettes.”  By  the  mid  1880s,  fans 
lost  interest  and  the  teams  faded. 

A  decade  later  Americans  rekindled 
their  fever  for  women’s  play  with  the 
emergence  of  the  “Bloomer  Girls.”  They, 
too,  would  entertain  the  crowds,  but  with 
pure  athletic  talent.  Named  for  their 
“bloomer”-type  outfits,  they  barnstormed 
the  country  challenging  men’s  private, 
semi-pro  and  professional  teams  to  com¬ 
petitive  games.  Although  never  recognized 
by  any  league,  the  excitement  of  their  play 
kept  them  going  for  nearly  50  years. 
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Check  Out 
More  Information 
on  the  Silver  Bullets 
and  the 
1995  Season 
Schedule 
on  Page  57. 


that  played  against  other  all-female  teams. 

Originally  modeled  after  regulation 
softball,  the  game  gradually  evolved  to 
become  more  like  baseball.  Base  paths 
grew  longer,  the  ball  got  smaller,  and 
pitchers  switched  to  overhand. 

During  the  AAGPBL  era,  Eleanor 
Engle,  a  24-year-old  stenographer,  dared 
to  sign  a  minor  league  contract  with  the 
men’s  professional  class  AA  Harrisburg 
Senators,  on  June  21,  1952.  Mrs.  Engle, 
while  having  appeared  in  uniform,  never 
played  for  the  Senators.  Two  days  after  the 
lady  shortstop  signed,  Baseball 
Commissioner  Ford  Frick  voided  her  con¬ 
tract  and  formally  banned  all  females  from 
the  minor  leagues. 

One  woman  did  break  the  ranks,  32- 
year-old  second  baseman,  Toni  Stone.  She 
became  the  first  woman  to  play  on  a  big 
league  men’s  team  when  she  was  signed  by 
the  Negro  League’s  Indianapolis  Clowns 
in  1953.  Stone  batted  a  respectable  .243  in 
her  first  season.  She  even  managed  a  hit  off 
pitching  great  Satchel  Paige. 

Commissioner  Frick’s  ruling,  coupled 
with  the  1954  dissolution  of  the  AAGPBL, 
signaled  the  end  of  women  in  professional 
baseball  for  the  next  four  decades.  The 
National  Association  of  Professional 
Baseball  Leagues  ended  the  ban  by  offi¬ 
cially  recognizing  the  all-female  profes¬ 
sional  baseball  team,  The  Colorado  Silver 
Bullets,  on  December  10, 1993. 

Over  1,800  hopefuls  vied  for  the 
honor  of  being  one  of  the  24  original 
Silver  Bullets.  In  their  maiden  season,  they 
attracted  large  crowds  while  playing  50 
games  against  various  men’s  teams  across 
the  country. 

The  launching  of  the  Silver  Bullets 
has  opened  other  doors.  This  past  winter 
two  Bullets,  Shannon  Mitchum  and  Ann 
Williams,  had  respectable  showings  in  the 
New  York  Mets’  tryout  camps.  Two  more 
Bullets,  Lee  Anne  Ketcham  and  Julie 
Croteau,  became  the  first  women  to  sign 
with  the  class  A  and  AA  men’s  Hawaii 
Winter  Baseball  League. 

Although  women’s  baseball  is  still  rare, 
the  future  looks  promising.  The  sport  will 
go  international  next  summer  with  the 
launching  of  the  Mediterranean  Baseball 
League.  Six  teams,  two  each  in  Spain, 
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France  and  Italy,  will  be  in  the  league. 

“I  hope  to  play  this  game  as  long  as  I 
can.  Women  just  need  to  be  given  a 
chance,”  states  Sunny.  “Never  give  up 
hopes  and  dreams  because  someday  they 
may  come  true.” 

As  long  as  there  are  women  like  Stacy 
Sunny  willing  to  trade  carats  for  cleats  and 
solitaires  for  singles,  baseball  diamonds  will 
always  be  a  girl’s  best  friend.  <$ 
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(TOP) 

Lee  Anne  Ketcham, 

Pitcher 

(MIDDLE) 

Toni  Heisler,  Infielder 

(BOTTOM) 

Shannon  Mitchum, 
Infielder 


1963  The  Coca-Cola  Company.  “Coca-Cola,"  the  Dynamic  Ribbon  device  and  the  Contour  Bottle  design  are  registered  trademarks  of  The  Coca-Cola  Company 


1995  RED  SOX  SEASON  SCHEDULE 


APRIL 


SUN 

MON 

TUE 

WED 

THU 

FRI 

SAT 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

Si 

JULY 
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MAY 


SUN 

MON 

TUE 

WED 

THU 

FRI 

SAT  | 

1  T 
NY 
7:35 

2  N 
NY 
7:35 

3  N 
NY 
7:35 

4  T 
NY 
7:35 

5  T 
DET 
7:05 

6  T 
DET 
1:15  | 

16  T 
MIL 
8:05 


17  N 
MIL 
2:05 


22 

23  N 
SEA 
10:05 

24  N 
SEA 
10:35 

25  N 
SEA 
3:35 

26  T 
CAL 
10:05 

27  T 
CAL 
10:05 

29  T 
OAK 
4:05 

30  T 
OAK 
10:05 

31  N 
OAK 
3:15 

AUGUST 


SUN 

MON 

TUE 

WED 

THU 

FRI 

SAT 

1  T 
DET 
7:05 

2  N 
DET 
7:05 

3  T 

DET 

7:05 

4  T 
TOR 
7:35 

5 

TOR 

8:05 

All  times  are  Eastern  and  subject  to  change. 


JUNE 


SEPT./OCT. 


Home  Games  | 


33 


Here’s  one  baseball  card 
you  won’t  want  to  trade. 


After  all,  what  true  Red  Sox  fan  wouldn’t  trea¬ 
sure  the  only  credit  card  that  lets  you  take 
Fenway  Park  with  you  wherever  you  go? 

Of  course,  a  beautiful,  color  picture  of  your 
favorite  ballpark — Green  Monster  and  all — 
is  just  one  of  this  card’s  many  features. 

It  also  gives  you  major  league  credit 
lines — up  to  $50,000  on  the  Gold  card 
and  up  to  $5,000  with  the  Preferred  card. 
Use  it  to  shop,  travel,  and  entertain  at 
more  than  10  million  places  around  the 
world.  Or  access  cash  with  it  at  more  than 


220,000  financial  institutions  worldwide. 
And  share  it  by  ordering  free  additional 
cards  for  family  and  friends. 

Most  of  all,  enjoy  the  toll-free,  24-hour 
Customer  satisfaction  that  makes  this  the 
only  credit  card  worthy  of  the  Red  Sox — 
and  loyal  fans  like  you. 

There  are  costs  associated  with  the  use  of  this  card. 

Please  call  us  at  1-800-847-7378  for  specific  information, 

MBNA  America®  is  a  federally  registered  service  mark  of 
MBNA  America  Bank,  N.A. 

MasterCard®  is  a  federally  registered  service  mark  of 
MasterCard  International,  Inc.,  used  pursuant  to  license. 

©1994  MBNA  America  Bank,  N.A.  AD  1-276-94 


JMBNK 

AMERICA® 


Call  today  for  your  Red  Sox  MasterCard®  card! 

1-800-847-7378 


MKRS  Please  refer  to  this  code  when  calling. 


FIGURING  BASEBALL  STATISTICS 

BATTING  AVERAGE 

EARNED  RUN  AVERAGE 

Divide  the  total  number  of 

Multiply  the  total  earned  runs  (ER)  by  9,  and  divide  the  result  by 

hits  (H)  by  the  total  times 

the  total  number  of  innings  pitched  (IP). 

at  bat  (AB). 

BA=  H 

lra=e^9 

AB 

Note:  When  there  is  a  fraction  of  an  inning  pitched,  such  as 

50.1  innings  pitched,  .1  means  1/3  (.33)  in  baseball  statistics. 

Also,  .2  means  2/3  (.66).  So,  to  figure  out  the  correct  earned 
run  average,  divide  by  50.33  or  by  50.67.  Since  there  are  3  outs 
per  inning,  .  1  inning  pitched  means  the  pitcher  only  got 

1  batter  out  in  the  inning. 

1995  Scorebook  Magazine 


35 


rvr 


d 

'here 


Major  League  Baseball  Products. 

A  Part  Of  Baseball  You  Can  Call  Your  Own 


Official  Licensees:  ABC  Cap  Co.,  All-Star,  Amapro,  Bike,  Champion 
ConceDts.  Easton  SDorts.  Franklin  Soorts.  Maiestic  Athletic  Wear 


College  Concepts,  Easton  Sports,  Franklin  Sports,  Majestic  Athletic  Wear, 
IcArthur.  New  Era  Cap.  Nutmecr  Mills.  Russell.  Starter.  Swincster.  Wilson. 


-  if 


mu 


Can't  Get 
Any  CloserTI)The 
Major  Leagues. 


Jacket  by  Starter. 


©1994  Major  League  Baseball  Properties 


1995  RED  SOX  MEDIA  GUIDE 


•  Same  information  used  by  newspapers,  radio  &  television  stations 

•  Just  $8.00  per  book  (includes  postage  and  handling) 

•  1985-93  Red  Sox  Media  Guides  also  available  at  $4.50  each 

•  '94  guides  at  $5.00  (while  quantities  last) 

•  Make  checks  payable  to:  Boston  Red  Sox 


NAME _ 

ADDRESS  _ 

CITY _ 

STATE  _ ZIP 


Send  To: 

RED  SOX  MEDIA  GUIDE 
4YAWKEYWAY 
BOSTON,  MA  02215 


It's  Easy  to  Keep  Score! 


Baseball  Shorthand  is  used  by  the  news  media  to  render  every  game  more  enjoyable 
to  baseball  enthusiasts.  All  players  are  numbered  and  all  plays  recorded  by  symbols. 
For  symbols  and  examples  of  the  system,  see  below. 


CODE  NUMBER  OF  PLAYERS  AS  FOLLOWS 

Pitcher 

1 

Second  Baseman 

4  Left  Fielder 

7 

Catcher 

2 

Third  Baseman 

5  Center  Fielder 

8 

First  Baseman  3 

Shortstop 

6  Right  Fielder 

9 

SYMBOLS  FOR  PLAYS 

Single  — 

Fielder’s  Choice 

FC  Passed  Ball 

PB 

Double 

= 

Hit  by  Pitcher 

HP  Balk 

BK 

Triple 

= 

Wild  Pitch 

WP  Struck  Out 

K 

Home  Run 

= 

Stolen  Base 

SB  Base  on  Balls 

BB 

Sacrifice 

SAC 

Force  Out 

FO 

Reached  Base  on  Error  E 


WP 

SB 

PB 

E-4 

The  lower  left-hand  corner  of  the  scoring  block  should  be 
considered  as  home  plate.  Progress  is  counter-clockwise  with 
progress  to  first  base  indicated  in  lower  right-hand  corner,  to  sec¬ 
ond  in  upper  righthand  corner,  to  third  in  upper  left-hand 
corner  and  to  home  in  lower  left.  In  example  to  left,  batter  reached 
first  on  an  error  by  the  second  baseman,  stole  second,  went  to 
third  on  a  wild  pitch  and  scored  on  a  passed  ball.  It  is  convenient  to  shade  the  dia¬ 
mond  as  shown  so  that  scoring  plays  may  be  seen  at  a  glance. 


FENWAY  PARK  GROUND  RULES 

♦  Foul  poles,  screen  poles  and  screen  on  top  of  left-field  fence  are  outside  of 
playing  field. 

♦  Ball  going  through  scoreboard,  either  on  the  bound  or  fly:  2  Bases. 

♦  Fly  ball  striking  left-center-field  wall  to  right  of  line  behind  flag  pole:  Home  Run. 

♦  Fly  ball  striking  wall  or  flagpole  and  bounding  into  bleachers:  Home  Run. 

♦  Fly  ball  striking  line  or  right  of  same  on  wall  in  right  center:  Home  Run. 

♦  Fly  ball  striking  wall  left  of  line  and  bounding  into  bullpen:  Home  Run. 

♦  Ball  sticking  in  bullpen  screen:  2  Bases. 

♦  Batted  or  thrown  ball  remaining  behind  or  under  canvas  or  in  cylinder:  2  Bases. 

♦  Ball  striking  bevel  on  the  wall  between  the  foul  pole  in  left  field  and  the  corner 
back  of  the  flagpole,  and  bounding  into  stands  or  out  of  park:  2  Bases. 

♦  Ball  striking  top  of  scoreboard,  also  ladder  below  top  of  wall  and  bounding  out 
of  the  park:  2  Bases. 


The 

Choice  of 
NewEngland's 
Champions 

New  England  has  a  knack 
for  champions-and  Balfour 
is  proud  to  be  a  part  of  that 
continuing  tradition. 

For  professional  and  amateur 
athletes  alike,  Balfour  creates 
championship  quality 
awards  for  that 
once-in-a-lifetime 
achievement. 

If  you  are  interested  in 
recognizing  your  team's 
outstanding  achievements, 
please  contact: 

L.G.  Balfour  Company,  Inc. 

15  John  Dietsch  Blvd. 

P.O.  Box  1999 

No.  Attleboro,  MA  02763-0999 
Attn:  John  Scarpellini 
Sports /Special  Events  Dept. 


Balfour. 

C//yjbun &(£ott/i/u/(£orn/xi/u/ 


Tel.  (508)  699-6600  Ext.354 


1995  Scorebook  Magazine 


37 


information 


FRIENDLY  FENWAY  PARK 


ROOF  BOX  SEATS 


600  CLUB  . 

PRIVATE  SUITES 


RESERVED  GRANDSTAND 
UPPER  BOX  SEATS  . 


FIELD  BOX  SEATS 


ROOF  BOX  SEATS 


□  Field  Box  Seats  ....$20.00 

□  Infield  Roof 

Box  Seats . $18.00 

□  RF  Roof 

Box  Seats . $16.00 

■  Upper  Box  Seats...$16.00 

□  Reserved 

Grandstand . $12.00 

■  Bleachers . $8.00 


BUY  RED  SOX  TICKETS  IN  ADVANCE 


MANAGEMENT  RESERVES  THE  RIGHT  TO  LIMIT  THE  NUMBER  OF  TICKETS  PURCHASED  ON  SPECIFIC  DATES 


HOW  TO  ORDER  AND  PAY  FOR  YOUR  TICKETS 

•  WALK-UP 

Visit  the  Red  Sox  Ticket  Office  at  Fenway  Park. 

Call  617/267-1700  for  office  hours. 

Visit  the  Boston  Red  Sox  Clubhouse  Shops  in  the 
Burlington  Mall,  Emerald  Square  Mall  and  the  North 
Shore  Mall.  Besides  great  souvenirs  and  sports  apparel, 
fans  can  purchase  Red  Sox  tickets  between  the  hours  of 
10:00  AM  and  5:00  PM  on  Monday  through  Saturday. 

•  BY  MAIL 

Send  your  name,  group  name  (if  applicable),  mailing 
address,  a  day  and  evening  phone  number  along  with 
specific  game  dates,  number  of  tickets  and  price  of  tick¬ 
ets  desired.  Please  add  three  dollars  per  order  for  han¬ 
dling  charge.  Enclose  check(s)  or  money  order(s)  payable 
to:  Boston  Red  Sox. 

MAIL  PAYMENT  TO: 

Boston  Red  Sox  Tickets 
4  Yawkey  Way 
Fenway  Park 
Boston,  MA  02215-3496 


MAIL  GROUP  ORDERS  TO: 

Boston  Red  Sox  Group  Sales 
4  Yawkey  Way 
Fenway  Park 
Boston,  MA  02215-3496 

If  using  MasterCard,  Visa  or  Discover,  please  include 
credit  card  number,  expiration  date  and  card-holder’s 
signature. 

•  BY  PHONE 

MasterCard,  Visa  or  Discover  are  accepted.  When  charg¬ 
ing  tickets  by  phone,  please  have  your  card  number  and 
expiration  date  ready.  Call  617/267-1700  to  charge  all 
orders.  Groups  of  40  or  more  should  call  Group  Sales  at 
617/262-1915. 

For  the  hearing-impaired,  phone  TDD  617/236-6644. 

•  BY  FAX 

Complete  information  requested  for  mail  orders  (see 
BY  MAIL  above)  and  charge  to  your  MasterCard,  Visa  or 
Discover  by  calling  the  FAX  line  at  617/236-6640. 
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rivals  square  off  for  a  late-season 
encounter.  The  Baseball  Network  plan  is 
to  telecast  the  game  in  the  TV  markets  of 
the  two  competing  teams,  while  engaging 
one  announcer  from  each  club  to 
describe  the  nine  innings  of  action. 

Among  the  advantages  of  this  unique 
plan  is  enabling  baseball  viewers  to  sample 
broadcasters  from  other  teams  and  regions 
of  the  country.  For  the  participating 
announcers,  its  an  intriguing  opportunity 
to  work  with  a  broadcasting  colleague 
from  another  club,  and,  in  some  cases, 
with  a  legend  whom  they’ve  admired 
from  a  distance. 

From  the  baseball  fan’s  point  of  view, 
listening  to  the  announcers  who  will 
appear  on  the  “Baseball  Night  in 
America”  series  will  resemble  the  closest 
thing  to  an  All-Star  Team  of  broadcasters. 


Ball  Parking  $5 


It’s  just  minutes  to  Fenway  from  the  Prudential 
Center.  And  just  $5  for  Red  Sox  parking  when  you 
present  your  ticket  stub.  Enter  after  5:00  p.m.  on 
weekdays.  And  after  1 1 :00  a.m.  on  weekends.  Exit 
by  1 :00  a.m. 

“Ball  Parking"  is  brought  to  you  by  The  Prudential 
Property  Company.  For  additional 
information,  call 
R.M.  Bradley  at  236-2473. 


THE  BASEBALL  NETWORK 


j  Baseball  Night  In  America 

NIGHT 

DATE 

TIME 

NETWORK 

Saturday 

July  15 

8:00  P.M. 

ABC 

Monday 

July  17 

8:00  P.M. 

ABC 

Monday 

July  24 

8:00  P.M. 

ABC 

Saturday 

August  5 

8:00  P.M. 

ABC 

|  Saturday 

August  12 

8:00  P.M. 

ABC 

Saturday 

August  19 

8:00  P.M. 

ABC 

Friday 

August  25 

8:00  P.M. 

NBC 

Friday 

September  1 

8:00  P.M. 

NBC 

j  Friday 

September  8 

8:00  P.M. 

NBC 

Friday 

September  15 

8:00  P.M. 

NBC 

Friday 

September  22 

8:00  P.M. 

NBC 

Friday 

September  29 

8:00  P.M. 

NBC 

Regional  coverage  each  week. 

All  times  Eastern. 

Check  local  listings  for  times  and  games. 


resented  to  only  1  %  of  those  who  have  played  the  game 
on  a  major  league  level,  this  ring  is  emblematic  of 
excellence  and  it  confirms  the  wearer’s  role  in  history. 


[T]he  Baseball  Hall  of  Fame  is  proud  to  honor  them. .. 
and  the  other  99%  as  well. 


NATIONAL  BASEBALL  HALL  OF  FAME  AND  MUSEUM 

COOPERSTOWN,  NY  13326  •  (607)  547-7200 
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Continued  from  Page  9 

Recently  engaged  to  be  married  a 
second  time,  Canseco  says  he  would  like  to 
be  a  father  within  the  next  couple  of  years. 
One  thing  is  certain.  When  he  has  chil¬ 
dren,  they’ll  have  plenty  of  room  to  roam, 
plenty  to  see  and  plenty  to  play  with. 

Canseco  recently  bought  a  new  $2.2 
million  home  in  Weston,  FL,  which  is 
about  40  minutes  north  of  Miami.  On  the 
3  1 /2-acre  estate,  Canseco  displays  many 
things  he  loves,  namely  art  and  animals. 
Outside,  there  is  an  aviary  where  he  keeps 
his  exotic  birds.  Around  the  mansion,  one 
will  also  spot  dogs,  cats  and  tortoises. 

“I  just  love  animals,”  he  says.  “Any 
person  who  doesn’t  love  animals  doesn’t 
have  a  good  heart.” 

Inside  meanwhile,  there  is  a  wealth 
of  art,  namely  Oriental  works.  There  are 
also  many  bronze  and  ivory  sculptures. 
Canseco  enjoys  the  fact  that  he  has  a  spa¬ 
cious,  but  comfortable,  place  to  entertain 
friends  and  family. 


This  season, 
however,  he  will 
be  doing  most  of 
his  entertaining  on 
Yawkey  Way.  It’s 
small,  but  it’ll  do 
for  at  least  33,000 
guests. 

“I  know  (base¬ 
ball)  is  a  way  of  life 
there.  It’s  everything 
in  Boston.  I’ve 
heard  about  tradi¬ 
tions,  and  their  conflicts  with  the  New  York 
Yankees  and  so  forth,”  he  says.  “When  the 
fans  get  involved  and  are  into  the  games 
fighting  for  their  team,  that  only  makes  it 
that  much  more  exciting. 

“To  me,  that’s  what  baseball  is  all 
about.  That’s  the  way  it  should  be  played.” 
Canseco  enjoys  a  strong  relationship  with 
Manager  Kevin  Kennedy,  who  also  came 
to  the  Sox  in  the  off-season  from  the 
Rangers.  They  became  friends  in  Texas. 


Canseco  has  also  been  quick  to  make 
new  friends  here  in  Boston. 

“He’s  a  real  confident  individual,” 
says  first  baseman  Mo  Vaughn.  “He’s  good 
to  be  around.  He’s  got  a  great  sense  of 
humor.” 

And  why  not?  He’s  an  entertainer. 
People  pay  to  see  him. 

“And  (because  of  that),”  says 
Canseco,  “I  feel  I  owe  them  a  good 
show.” 


BUSHflELL 


Focus  on  the  game 

t  on  focusing. 


Follow  the  action  from  the  plate  to 
the  outfield  with  patented  Perma  Focus® 
Never  Needs  Focusing  binoculars.  The 
breakthrough  optical  design  provides  a 


clear,  crisp  image  with  the  convenience 
of  never  having  to  focus.  Keep  your  eye  on 
the  ball  with  Perma  Focus  binoculars.  See 
them  at  your  nearest  Bushnell  dealer. 
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©  1995  Bausch  &  Lomb  Incorporated.  Bushnell  and  Perma  Focus  are  registered  trademarks  of  Bausch  &  Lomb  Incorporated 


Because  when  you  get  this  gear,  you’ve  got  the  same  gear  they  wear  on  the 
field.  The  exact  same.  The  same  New  Era  cap,  the  same  Russell  jersey,  and 
the  same  on-field  Starter  jacket.  But,  to  get  the  exact  same  gear,  you’ve  got 
to  get  to  the  Clubhouse...then  take  your  chances  with  the  autograph  seekers! 


BOSTON 
RED  SOX 


Clubhouse 


BURLINGTON  MALL  •  EMERALD  SQUARE 
NORTH  SHORE  MALL 


CHARLES  RIVER 


STORROW  DR 


OMMON  WEALTH 


Kenmo'e 

SO 


x  NEwgysi 


I  TO  PTS  NORTH 
(PORTSMOUTH  NH 
PORTLAND  MEL 


TO  NASHUA  NH 
LOWELL 


TO  MANCHESTER 
&  CONCORD  NH 


TO  LEOMINSTER 
&  FITCHBURG 


NORTH 

STA/ 


,  GOVT. 
'CENTER 


TO  FRAMINGHAM 
WORCESTER 
SPRINGFIELD 
&  PTS  WEST 


TO  BROCKTON 


Non-chartered  buses  arrive  at  Park  Square,  Government 
Center,  North  and  South  Stations.  Take  Green  Line 


_ :  J  -  A _ /  A  A  OT  A  \ 


Park  exit.  Chartered  buses  disembark  at  Fenway.  Check 
your  local  charter  service. 

(Red  Sox  encourage  patrons  to  use  public  transportation 
whenever  possible.) 

Some  of  the  private  bus  companies  with  charter  service 
to  Fenway  Park: 

•  Peter  Pan  .  Arrow  Coach  Lines 

•Longuil  Trans.  •  Dube  Bus  Lines 

•  Vermont  T ransit  .  Creative  Tours 

•  Maine  Line  .  Dattco  Bus  Tours 

•  Fitchburg  &  Leominster  Street  Railway  Co. 

SmarTraveler 

Real  time  commuter  information.  Any  route.  Any  time. 

3  7  4  -  1  2  3  4 


tom*!* 


TO  PTS  SOUTH 
&  CAPE  COD 


SOUTH 

STA. 


Avoid  traffic  and  parking  hassles.  Ride  the  T  to  Fenway  Park  on  the  Green 
Line,  commuter  rail,  or  local  buses. 

©  Green  Line  trolleys  stop  at  Kenmore  and  Fenway  stations. 

©  "Red  Sox  Train"  commuter  rail  service  (available  on  the  Framingham  and 
Attleboro  lines)  stops  at  Yawkey  Station. 

©  These  T  bus  routes  stop  close  to  Fenway  Park  :  8,  8A,  47,  55,  57,  60,  and  65. 


T  Fenway  Information 
(617)  722-3200;  1-800-392-6100 


Green,, 
D 
Line 


Yawkey 
Station 

Commuter  Rail, 
Framingham 


Persons  who  are  hearing  impaired  may  call:  TDD  (617)  722-5146. 

®...  The  Alternate  Route  to  the  game. 


South  Station 


Commuter 

Rail 

Atteboro 


William  F.  Weld.  Governor;  Argeo  Paul  Cellucci,  Lieutenant  Governor;  James  J.  Kerasiotes.  Secretary  &  MBTA  Chairman;  John  J.  Haley.  Jr  General  Manager 


Public  Parking  Available  At: 

Prudential  Center  Garage 
Somerset  Parking  (400  Commonwealth) 
Riverside  Station 
Government  Center  Garage 
Various  MBTA  Stops 

Boston  University  Lots  in  Kenmore  Square  at: 
Newbury  St.  and  Kenmore  St. 

30  Deerfield  St. 

Granby  St.  and  Commonwealth  Ave. 
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STEP  UP  TO  THE  PLATE  AND 
HELP  STRIKE  OUT  CANCER! 

Play 

nw 


And  Help  Raise  $1, 000,000  For 

The  Jimmy  Fund 


COME  TO  STOP  &  SHOP 

JUNE  4- JULY  29 

GREA  T  PRIZES!  GREA  T  FUN! 
AND  ALL  FOR  A  GREA  T  CA  USE! 


STOPa 

SHOP 


"he  : 

immyFund 

DAN  A-  FAR  B  E  R 
CANCER  INSTITUTE 
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Continued  from  Page  7 
89  games.  He  went  into  the  Red  Sox  line¬ 
up  the  day  after  the  deal,  and  they 
promptly  won  six  straight. 

Lynn’s  three-run  homer  and  Rice’s 
tie-breaking  sacrifice  fly  in  the  eighth 
inning  provided  the  Red  Sox  a  4-3  win 
over  the  Royals  in  the  first  game  of  the 
streak.  Lynn,  hitting  in  his  20th  straight 
game  —  the  longest  streak  by  a  Red  Sox 
hitter  in  1 1  years  —  ignited  a  four-run, 
eighth-inning  rally  the  next  day  that  broke 
a  4-4  tie  and  sparked  the  team  to  an  8-7 
win.  Doyle  homered  for  the  Red  Sox. 

Moving  on  to  Detroit,  Petrocelli’s 
two-run  double  highlighted  a  four-run 
12th  as  the  Red  Sox  beat  the  Tigers  6-2. 
Juan  Beniquez’  eighth-inning  homer  was 
the  difference  as  the  Sox  held  on  to  beat 
the  Tigers  7-6  the  following  night. 

And  then  came  Lynn’s  eye-opening 
performance. 

In  Baltimore,  the  Red  Sox  beat  the 
Orioles  4-3  in  12  innings  to  stretch  their 
winning  streak  to  six  but  were  then  shut 
out  3-0  in  back-to-back  games  by  Jim 
Palmer  and  Mike  Cuellar  before  Tiant  got 
them  back  on  track  with  a  seven-hit,  12- 
strikeout  performance  in  a  5- 1  win.  Then 
they  returned  to  Fenway  only  to  be  swept 
three  straight  by  the  Cleveland  Indians  and 
drop  out  of  first  place  for  the  first  time  in 
a  month. 

Until  the  Red  Sox  returned  from  that 
long  13-game  road  trip,  they  had  drawn 


20,000  or  more 
fans  to  Fenway 
Park  only  five 
times  in  29  dates. 

On  June  26,  the 
first-place  Yankees, 
leading  the  A.L. 

East  by  1  1/2 

games  over  the 
Red  Sox,  arrived 
for  a  four-game 
showdown.  In  front 
of  an  SRO  crowd 
of  34,293,  Fisk, 
who  had  finally 
come  off  the  dis¬ 
abled  list  only  three 
days  earlier,  belted  a 
homer,  and  Lynn 
contributed  a  two- 
run  triple  as  Tiant 
and  the  Red  Sox 
defeated  the  Yan¬ 
kees  6-1  in  the 
opener.  Doug 

Griffin’s  four  RBI  - 

and  Wise’s  complete  game  beat  the  Yankees 
9-1  in  the  second  game  in  front  of  35,489 
fans  as  the  Red  Sox  moved  back  into  first 
place. 

The  Yankees  pushed  across  two  runs 
in  the  eighth  to  edge  the  Red  Sox  8-6  in 
the  third  game  despite  a  double,  two 


Rico  Petrocelli,  along 
pennant-winning  Red 


with  Yaz,  was  a  veteran  holdover  from  the  1967 
Sox  team. 


A  healthy  Carlton  Fisk  gave  Red  Sox  fans  high  hopes. 


homers  and  four  RBI  by  Yastrzemski  and 
leapfrogged  back  into  first.  But  on  Sunday, 
June  29,  the  Red  Sox  went  back  into  first 
place  to  stay.  Lefthander  Rogelio  Moret, 
who  had  been  in  the  bullpen  all  season, 
pitched  a  two-hitter  to  run  his  record  to 
5-0  as  the  Sox  rallied  for  a  3-2  win  over 
Catfish  Hunter.  The  Yankees  led  2-0 
before  Fisk  doubled  home  the  first  Sox 
run  in  the  fifth,  and  a  sacrifice  fly  by 
Petrocelli  tied  in  it  the  seventh  after  Lynn 
had  coaxed  a  rare  walk  off  Catfish  and 
raced  around  to  third  on  a  single  by 
Cooper.  Back-to-back  doubles  by  Carbo 
and  Burleson  in  the  eighth  accounted  for 
the  winning  run. 

A  total  of  136,165  fans  had  crammed 
their  way  into  tiny  Fenway  during  the 
four  games  to  watch  the  Red  Sox  catch 
and  pass  the  Yankees.  Now  they  believed, 
and  the  Red  Sox  would  not  let  them 
down.  The  Red  Sox  would  go  on  to  win 
the  A.L.  East  by  4  1/2  games,  then  upset 
the  Athletics  in  the  playoffs  before  losing 
the  World  Series  in  seven  thrilling  games 
to  the  mighty  Cincinnati  Reds.  $ 
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contact  lens. 


Big  game  is 
tomorrow -Saturday. 


Optician  is 
1500  miles  away. 


Finds  Express  Mail®  is  a 
very  smart  solution. 


Guarantees 
overnight  delivery* 


Even  delivers  Saturdays 
at  no  extra  charge. 


Lens  arrives  on  time. 
Center  makes  winning  basket. 


Team  is  so  happy  they 
can’t  see  straight. 


i 

For  more  intormation  on  Express  Mail  and  other  Smart  Solutions?” 
call  1-800-THE-USPS,  ext.  780. 

‘Postage  refunded  upon  application  if  delivery  is  not  made  or  not  attempted  by  noon  or  3  p.m., 
depending  on  destination.  Some  restrictions  apply.  Check  your  Post  Office  for  details. 


©1995  USPS 


0,e  rr^ht 

We  DeliverAFor  You . 


UNITED  STATES 


POSTAL  SERVICE ™ 


by  John  Grabowski 


STIFF  SENTENCE 

Underline  the  last  name  of  a  former  Red  Sox  player 
concealed  in  the  letters  of  each  sentence. 

Example:  He  was  the  first  one  to  win  a  game. 

1.  The  technician  said  that  radar  wins  wars. 

2.  Allen’s  only  the  second  player  to  do  that. 

3.  The  bolt  on  the  door  is  missing. 

4.  There  is  more  to  be  gained  by  playing 
aggressively. 

5.  Do  dates  ask  you  about  yourself? 

6.  The  scar  bordering  on  his  leg  is  healed. 

7.  Sam  bit  on  a  hot  dog  as  the  game  started. 

8.  They  will  fly  on  Saturday  for  Sunday’s 
game. 

9.  I  will  loosen  up  my  arm  as  soon  as  I 
am  ready. 

10.  How  ardent  Red  Sox  fans  are! 


CHARACTERISTIC 

INITIALS 

Each  of  the  phrases  below  refers  to  a  current  major  lea¬ 
guer.  The  initials  of  the  capitalized  words  are  also  the  ini¬ 
tials  of  the  person  we  ’re  looking  for.  How  many  can  you 
name? 

1.  Outstanding  Shortstop 

2.  Large  Stopper 

3.  Wonderful  Batsman 

4.  Montreal  All-star 

5.  Baker’s  Bomber 

6.  Corpulent  First  baseman 

7.  Mr.  Wildness 

8.  Choice  Keystoner 

9.  Potent  Outfielder 

10.  Southpaw  Ace 


QUOTE,  UNQUOTE 

In  the  square  below  is  hidden  a  1970  quote  from  Ray  Fitzgerald  of  the  Boston  Globe.  Beginning  with  the  A  in  the 
upper  left  corner,  proceed  square  by  square,  either  horizontally  or  vertically,  until  all  the  boxes  have  been  used,  to 
spell  out  this  quotation.  Each  letter  is  used  only  once. 
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In  memory  of  Bart  Giamatti, 
the  Early  Heart  Attack  Care  (EHAC) 
Movement  now  begins  in  his  name. 

We  will  always  remember  his 
“field  of  dreams”  love  of  baseball  and  what 
took  him  from  us.  Don’t  let  a  heart 
attack  break  your  heart.  Learn  the 
beginning  of  a  heart  attack. 


Heart  Attacks  Have  Beginnings! 


The  Early  Heart  Attack  Care  Partnership: 

St.  Agnes  Hospital  Coronary  Care  System  and  Professional  Baseball 


When  heart 
disease 
throws  you 
a  strike,  it’s  serious. 

But  it  doesn’t  have  to  be 
the  end  of  the  ballgame. 
That  is  why  professional 
baseball  teams 
support  the  concept  of 
Early  Heart  Attack  Care 
(EHAC). 

These  teams 
extend  to  the  public  an 


invitation  to  learn  more 
about  the  early  warning 
signs  of  a  heart  attack 
and  how  to  deal  with 
them.  This  (EHAC) 
approach  can  save  the 
lives  of  thousands  of 
heart  attack  victims 
each  year.  Help  make 
EHAC  a  household 
word  like  CPR.  Time 
wasted  is  heart  muscle 
ticking  away. 


Find  out  how  to  save  a 
life  —  maybe  your  own! 
Check  out  these  three 
informative  videos  about  Early 
Heart  Attack  Care  (EHAC)  — 
available  FREE  at  all 
national  Blockbuster 
video  stores. 


For  free  brochure  and 

booklet,  call  (410)  368-3200, 
or  write: 

Raymond  Bahr,  M.D.,  F.A.C.P. 
Paul  Dudley  White  Coronary 
Care  System 
St.  Agnes  Hospital 
Baltimore,  Maryland  21229 


CODE  OF  CONDUCT 


FENWAY 


-4 


PARK 


Welcome  to  friendly  Fenway  Park,  home 
of  the  Boston  Red  Sox.  To  preserve  the 
family  atmosphere  and  to  ensure  that  your  visit  is  safe, 
enjoyable,  and  memorable,  please  adhere  to  the 
following  guidelines  of  behavior  in  the  ballpark. 

1.  The  following  items  are  prohibited:  beach  balls  or 
inflatable  objects  of  any  kind,  alcoholic  beverages,  glass 
bottles,  cans  or  containers  of  any  sort,  and  offensive  articles 
or  objects.  No  banners  will  be  allowed  into  the  ballpark  to 
be  hung  or  paraded. 

2.  Any  person  observed  with  offensive  articles, 
or  using  offensive  language,  will  be  promptly 
ejected  from  the  park.  Disorderly  behavior  of 
any  kind  will  not  be  tolerated  and  will  result  in 
appropriate  action  by  the  Boston  Police. 

3.  Fans  are  permitted  to  keep  foul  balls  hit  into 
the  stands  as  souvenirs.  However,  fans  must 
not  go  onto  the  field  or  interfere  in  any  way 
with  a  ball  in  play.  Fans  interfering  with  play  or 
entering  onto  the  field  will  be  subject  to  imme¬ 
diate  ejection,  arrest,  and  prosecution. 


4.  There  are  designated  non-alcohol  and  no 
smoking  sections:  Grandstand  Sections  32  and 
33.  In  addition,  Sections  1  through  4  have  been 
designated  no  smoking  sections.  These  sections 


PORK 


HOME  or  THE 

BOSTON 
RED  SOX. 


have  been  set  aside,  and  no  alcoholic 
beverages  and/or  smoking  will  be  allowed  in  these 
areas.  Red  Sox  Security  will  strictly  enforce  this  prohibition. 

5.  It  is  illegal  for  individuals  to  offer  tickets  for  resale  to  the 
public.  Failure  to  adhere  to  this  policy  could  result  in  arrest 
and  criminal  prosecution. 

6.  Laws  prohibiting  consumption  of  alcoholic  beverages  by 
minors,  illegal  drugs,  and  disorderly  conduct  of  any  kind, 
including  intoxication,  will  be  strictly  enforced  in  Fenway  Park. 

7.  The  throwing  of  any  object  in  the  stands  or 
onto  the  playing  field  is  strictly  prohibited.  Those 
engaging  in  such  conduct  will  be  subject  to 
immediate  ejection. 

8.  Persons  not  occupying  the  seat  for  which  they 
are  ticketed  will  be  subject  to  ejection  from  the 
ballpark. 


The  Boston  Red  Sox  make  every  effort  to  ensure 
that  all  fans  are  able  to  enjoy  the  game  in  com¬ 
fort.  For  the  convenience  of  our  fans.  Ushers  and 
Security  are  posted  throughout  the  ballpark.  In 
addition.  Customer  Service  Booths  are  located  on 
the  main  concourse  behind  home  plate  and  in  the 
Bleachers.  Any  fan  in  need  of  assistance  of  any 
kind  is  urged  to  visit  Customer  Service  where 
trained  staff  people  are  ready  to  assist. 


The  Jimmy  Fund  and  The  Boston  Red  Sox 
Help  Us  Continue  The  Progress . . . 


Philip  Doyle  and  Kate  Shaughnessy 
pitched  the  first  ball  at  the  1994 
Kid’s  Opening  Day  at  Fenway  Park. 

These  two  baseball  fans  are  patients 
at  Dana-Farber  Cancer  Institute’s  Jimmy 
Fund  Clinic:  eight-year-old  Kate  is 
currently  undergoing  treatment  for  ALL 
(acute  lymphocytic  leukemia);  seven-year- 
old  Philip  has  been  in  remission  for  the 
same  disease  for  more  than  a  year. 

Dana-Farber  battles  cancer  the  same 
way  the  Red  Sox  face  their  opponent  — 
as  a  team.  Each  adult  or  pediatric  patient 
benefits  from  the  expertise  of  a  physician, 
nurse,  psychologist,  and  social  worker... 
all  working  together  to  meet  their  needs. 

For  more  than  40  years,  the  generosity  of 
the  Red  Sox  has  made  a  tremendous  difference 
to  the  lives  of  Jimmy  Fund  Clinic  patients  like 
Kate  and  Philip.  Join  a  winning  team  by  calling 
(800)  253-6667  to  learn  about  the  Jimmy  Fund 
or  Dana-Farber’s  treatment  programs. 


Philip  Doyle  and  Kate  Shaughnessy 

* 


DANA-FARBER 

CANCER  INSTITUTE 


The 

Jimmy  Fund 


Dedicated  to  Discovery . . .  Committed  to  Care 
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Best 

Sports 

Team, 

Year  after  year,  one  Boston  sports  team 
is  ranked  among  the  nation’s  best:  the 
sportswriters,  photographers  and  editors 
of  The  Boston  Globe. 

In  fact,  The  Globe  was  named  one  of 
the  top  10  sports  sections  in  the  country 
for  daily,  Sunday  and  special  sections  in 
the  most  recent  Associated  Press  Sports 
Editors  contest. 

Of  course  the  real 
winners  are  Globe 
readers,  who’ve  come 
to  expect  what  we 
deliver  every  day: 
unbeatable  sports 
coverage. 


For  home  delivery,  call  (617)  466-1818. 


P addington  Bear  greets  some 
of  the  fans  during  Kids’  Opening 
Day,  Sunday,  April  30  before  the 
Red  Sox-White  Sox  game.  The 
“Cat  in  the  Hat”  and  “Spot  the 
Dog”  were  also  on  hand  to  min¬ 
gle  and  talk  with  the  fans.  The 
three  storybook  characters  were 
provided  by  FAO  Schwarz. 


As  part  of  the  pre-game  festivities  on 
Kids’  Opening  Day,  10  youngsters  were 
randomly  selected  to  have  a  Red  Sox 
player  or  the  manager  be  their  “Baseball 
Buddy”  for  the  game.  Each  child  was 
announced  during  the  player  introduc¬ 
tions  and  appeared  on  the  field  for  the 
national  anthem  with  their  “Baseball 
Buddy.”  They  also  received  autographs 
from  the  players.  The  national  anthem 
was  performed  by  singer-songwriter  Bill 
Shontz  and  the  “Green  Up  Band”  who 
also  entertained  the  Fenway  fans  before 
the  game. 


Kyle-  Ryan  was  the  lucky  fan  who  was  chosen  to 
throw  out  the  ceremonial  first  pitch  in  honor  of 
Kids’  Opening  Day. 


John  Valentin  will  be  the  spearhead  of  the  Red  Sox  players  for  the 
Jimmy  Fund  this  season.  John  has  made  a  personal  commitment  to 
the  Jimmy  Fund  and  will  donate  13  tickets  to  the  Jimmy  Fund  for 
each  home  run  that  he  hits  plus  and  an  additional  13  tickets  for 
each  runner  on  base.  John  has  already  participated  in  the  Jimmy 
Fund  Radiothon,  will  appear  at  numerous  Jimmy  Fund  events,  per¬ 
form  public  service  announcements  and  visit  hospitals.  He  visited 
the  Children’s  Hospital  frequently  during  the  off-season,  sharing 
countless  hours  with  the  young  patients  there. 


THANKS  FA 


I  he  Red  Sox  welcomed  the  1995  Boston 
University  N.C.A.A.  Division  I  championship 
hockey  team  and  their  Assistant  Coach 
Mike  Eruzione  for  the  Fenway  home  opener 
on  Wednesday,  April  26.  Senior  right  wing 
Mike  Prendergast  from  South  Boston  threw 
out  the  ceremonial  first  pitch  before  the 
Red  Sox-Minnesota  game  accompanied  by 
members  of  the  senior  class. 


. . . 


Jose  Canseco  accommodates  eager 
fans  with  his  autograph  and  a  chat. 

He  was  joined  by  Sox  mates  Mike 
Greenwell  (below),  Mike  Macfarlane, 
Ken  Ryan  (below  left)  and  Mo  Vaughn. 
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FREE  Fenway  Franks  Coupon  Mail-In  Offer 


Enclosed  is  the  UPC  symbol  from  one  package  (any  variety)  of  Fenway  Franks  and  one  Fenway 
Park  ticket  stub  from  any  1995  season  home  game,  plus  this  certificate.  Please  mail  my  FREE 
coupon  (maximum  value  $3.59)  good  for  one  free  package  of  Fenway  Franks  (any  variety)  to: 


||Nway 

FBAuks 


Offer  Expires  October  30, 1995. 

Place  in  a  stamped  envelope  (use  suffi¬ 
cient  postage)  and  mail  to: 

Free  Fenway  Coupon  Offer 
P.O.  Box  7872 

Monticello,  MN  55563  -  7872 


PLEASE  NOTE  THESE  ADDITIONAL  TERMS: 

1 .  Offer  good  only  in  U.S.A.  2.  THIS  CERTIFI¬ 
CATE  MAY  NOT  BE  MECHANICALLY  REPRO¬ 
DUCED  AND  MUST  ACCOMPANY  YOUR 
REQUEST.  ORDERS  SUBMITTED  WITHOUT 
THIS  FORM  OR  BY  CLUBS,  ORGANIZATIONS, 
ETC.  WILL  NOT  BE  ACCEPTED.  3.  Your  offer 
rights  may  not  be  assigned  or  transferred.  Proof  of 
purchase  must  be  obtained  from  products  pur¬ 
chased  by  you.  4.  Limit  one  free  coupon  per  name 
or  address.  5.  Please  allow  6-8  weeks  for  delivery. 


Name: 


Address: 


Apt.  #:_ 


City:. 


State: 


Zip:. 


•  The  Colorado  Silver  Bullets  were  officially  recognized  on 
December  10, 1993  by  the  National  Association  of 
Professional  Baseball  Leagues  as  the  first  women  to  be 
allowed  to  play  men’s  professional  baseball  teams  in  the 
U.S.  since  the  Commissioner  of  Baseball  banned  women 
from  the  game  in  1954. 

•  The  top  22  female  baseball  players  in  the  country  are  the 
Colorado  Silver  Bullets. 

•  The  Silver  Bullets  play  men’s  teams  (minor  league, 
college,  amateur,  Olympic  and  military  all-star). 

•  The  Silver  Bullets  play  50  games  a  season,  starting  in 
May  and  running  through  August,  in  50  different  cities 
coast  to  coast  in  major  and  minor  league  stadiums. 

•  In  their  first  season,  the  Silver  Bullets  had  approximately 
1,800  female  athletes  try  out  for  the  team.  The  team  went 
on  to  win  six  games  in  their  44-game  season.  Between 
opening  day  on  May  8,  1994  in  Charlotte,  North  Carolina, 
and  closing  day  at  Atlanta-Fulton  County  Stadium  on 
September  3, 1994,  the  Silver  Bullets  played  in  29  differ¬ 
ent  states,  including  six  games  in  major  league  stadiums. 
The  Silver  Bullets  averaged  6,500  fans  at  each  game 
with  a  high  of  33,000  in  Denver,  Colorado. 

•  In  1994  Lee  Anne  Ketcham  pitched  seven  consecutive 
complete  games.  She  struck  out  a  season  high  of  14  in 
one  game,  giving  the  Bullets  their  first  victory  in  St.  Paul, 
Minnesota  against  the  Richfield  Rockets.  Lisa  Martinez 
became  the  first  Silver  Bullet  to  throw  a  no-hitter  when  she 
beat  the  Summerville  Yankees  6-0  in  Charleston,  South 
Carolina.  Keri  Kropke  prevented  numerous  runs  with  her 
defensive  play.  She  made  two  spectacular  diving  catches, 
which  brought  crowds  to  their  feet,  at  Jack  Murphy 
Stadium  in  San  Diego  in  a  game  against  the  San  Diego 
Military  All-Stars. 

•  Prior  to  the  team’s  1994  spring  training,  only  a  few 
players  had  ever  played  baseball.  Most  of  the  women  had 
been  softball  players. 

•  The  team  is  coached  by  three  former  major  leaguers: 
Manager  Phil  Niekro,  Pitching  Coach  Joe  Niekro  and 
Hitting/Outfield  Coach  Johnny  Grubb.  Infield  Coach  Bruce 
Crabbe  is  a  nine-year  veteran  of  the  minor  leagues.  John 
Niekro  returns  for  a  second  year  as  bullpen  coach. 

•  The  Silver  Bullets  are  owned  and  operated  by  Hope- 
Beckham,  Inc.  of  Atlanta,  Georgia.  The  Coors  Light  Brand 
of  the  Coors  Brewing  Company  of  Golden,  Colorado, 
sponsors  the  team. 


1995  Colorado  Silver  Bullets 

Game  Schedule 

DATE 

PLACE 

STADIUM 

May  6 

Memphis,  TN 

Tim  McCarver  Stadium 

May  9 

Greenville,  SC 

Greenville  Municipal  Stadium 

May  14 

Denver,  CO 

Coors  Field 

May  16 

Salt  Lake  City,  UT 

Franklin-Quest  Field 

May  18 

Scottsdale,  AZ 

Scottsdale  Stadium 

May  20 

Wichita,  KS 

Lawrence-Dumont  Stadium 

May  23 

Oklahoma  City,  OK 

All  Sports  Stadium 

May  25 

Tulsa,  OK 

Drillers  Stadium 

May  27 

Little  Rock,  AR 

Ray  Winder  Field 

May  29 

Midland,  TX 

Angels  Stadium 

May  31 

Greensboro,  NC 

War  Memorial  Stadium 

June  3 

Richmond,  VA 

The  Diamond 

June  6 

Norfolk,  VA 

Harbor  Park 

June  8 

Frederick,  MD 

Harry  Grove  Stadium 

June  11 

Washington,  DC 

RFK  Stadium 

June  17 

Flushing,  NY 

Shea  Stadium 

June  20 

Moosic,  PA 

Lackawanna  County  Stadium 

June  22 

Albany,  NY 

Heritage  Park 

June  24 

Cooperstown,  NY 

Doubleday  Field 

June  29 

Portland,  ME 

Hadlock  Field 

July  1 

Boston,  MA 

Fenway  Park 

July  3 

Syracuse,  NY 

MacArthur  Stadium 

July  5 

Rochester,  NY 

Silver  Stadium 

July  7 

Buffalo,  NY 

Pilot  Field 

July  10 

Atlanta,  GA  Atlanta  FuRon-County  Stadium 

July  12 

Columbia,  SC 

Capital  City  Stadium 

July  15 

Pittsburgh,  PA 

Three  Rivers  Stadium 

July  17 

Cleveland,  OH 

Indians  Park 

July  22 

Kansas  City,  MO 

Kauffman  Stadium 

July  26 

Battle  Creek,  Ml 

CL  Brown  Stadium 

July  28 

Geneva,  IL 

Elfstrom  Stadium 

July  30 

Minneapolis,  MN 

HHH  Metrodome 

Aug.  3 

Reno,  NV 

Moana  Municipal  Stadium 

Aug.  5 

Oakland,  CA  Oakland-Alameda  County  Coliseum 

Aug.  7 

San  Jose,  CA 

Municipal  Stadium 

Aug.  10 

Stockton,  CA 

Billy  Herbert  Field 

Aug.  12 

San  Francisco,  CA 

Candlestick  Park 

Aug.  15 

San  Bernardino,  CA 

Fiscalini  Field 

Aug.  17 

Rancho  Cucamonga,  CA  The  Epicenter 

Aug.  19 

Lake  Elsinore,  CA 

The  Diamond 

Aug.  21 

Bellingham,  WA 

Joe  Martin  Stadium 

Aug.  23 

Everett,  WA 

Everett  Memorial  Stadium 

Aug.  25 

Seattle,  WA 

The  Kingdome 

Aug.  27 

Portland,  OR 

Civic  Stadium 

Aug.  31 

Adelanto,  CA 

Maverick  Stadium 

Sept.  3 

San  Diego,  CA 

Jack  Murphy  Stadium 

Sept.  8 

Maui,  HI 

Rainbow  Stadium 

Sept.  10 

Honolulu,  HI 

War  Memorial  Stadium 

Please  contact  stadium  for  all  ticket  information. 

Games  subject  to  change. 
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% 

RED  SOX  % 


OFFICIAL 


SOUVENIRS  &  GIFTS 


BEFORE  THE  GAME:  enter  from  outside  the  park  at  71  Brookline  Ave. 

DURING  &  AFTER  THE  BALL  GAME:  enter  from  inside  the  park 
through  the  left  field  concourse  behind  Section  30 

ON  NON-GAME  DAYS:  Mon.  thru  Fri.  1 0:00  AM  -  5:00  PM,  Sat.  9:30  AM  -3:00  PM 


At  The  Lansdowne  Shop  you  will  find  the  largest  selection  of  authentic  Red  Sox  wearing  apparel  in  New  England...many  of  which  are 
available  exclusively  at  The  Lansdowne  Shop. 


I*  I 


THE  BOSTON  RED  SOX 


1901 


199S 


The  Proud  Tradition  Continues 

We  Salute  Our  Members  of  The  National  Baseball  Hall  of  Fame  and  Museum 


\ 


Ted  Williams 

7  939- 1 960 


Carl  Yastrzemski 

1961-1983 


Bobby  Doerr 

1937-1951 


V'i 


Joe  Cronin 

7  935- 1 945 


—  Hall  of  Fame  Players  — 

Herb  Pennock 

1915-1922,  1934 

Hugh  Duffy 

1921-1922 

Luis  Aparicio 

1971-1973 

Red  Ruffing 

1924-1930 

1924-1954 

Lou  Boudreau 

1951-1952 

Babe  Ruth 

1914-1919 

Billy  Evans 

1936-1941 

iy,> 

Jack  Chesbro 

1909 

Tom  Seaver 

1986 

Billy  Hamilton 

1911-1912 

am 

Jesse  Burkett 

1905 

Al  Simmons 

1943 

Bucky  Harris  1 934;  1 956-1 960 

Jimmy  Collins 

1901-1907 

Tris  Speaker 

1907-1915 

Billy  Herman 

1960-1966 

|pV 

Rick  Ferrell 

1933-1937 

Cy  Young 

1901-1908 

Joe  McCarthy 

1948-1950 

*W 

Jimmie  Foxx 

1936-1942 

Bill  McKechnie 

1952-1953 

Lefty  Grove 

1934-1941 

—  Management,  Coaches,  Staff  — 

Herb  Pennock 

1936-1943 

Harry  Hooper 

1909-1920 

Ed  Barrow 

1918-1920 

Waite  Hoyt 

1919-1920 

Eddie  Collins 

1933-1959 

—  Red  Sox  Retired  Numbers  — 

5 

Fergie  Jenkins 

1976-1977 

Jimmy  Collins 

1901-1906 

Joe  Cronin 

-4 

George  Kell 

1952-1954 

Earle  Combs 

1948-1952 

Bobby  Doerr 

-  1 

Heine  Manush 

1936 

Kiki  Cuyler 

1949 

Ted  Williams 

-9 

Juan  Marichal 

1974 

Carl  Yastrzemski  -  8 

RED 


Elected  to  Hall  of  Fame  in  1 980  — 

Thomas  A.  Yawkey,  President 

1 933- 1 976 

*r*B" 

MieYawkey  family 

SOX ^OWNERS  SINCE  1933 


*  jCL 

■l: 


,  ■emp  >  •  _ 


On  Monday,  May  15,  the 
Red  Sox  management, 
employees,  players,  man¬ 
ager  and  coaches  hosted 
the  “Friendly  Fenway 
Family  Festival”  held  in 
and  around  the  streets  of 
Fenway  Park.  Local  clubs 
Avalon,  Axis  and  Mama 
Kin  opened  up  their  doors 
as  well  in  a  neighborhood 
effort  to  thank  the  Red 
Sox  fans  for  their  loyalty. 
Free  autograph  sessions 
and  photo  opportunities 
with  the  Red  Sox  were 
held  inside  the  clubs 
along  with  a  question  and 
answer  session  with  front 
office  staff.  Fans  lived  out 
life-long  dreams  as  they 
walked  the  warning  track 
and  actually  touched  the 
Green  Monster.  Live 
entertainment,  carnival 
games  and  ballpark  food, 
including  free  Fenway 
Franks,  all  added  to  the 
extravaganza.  Over 
65,000  free  items  were 
distributed  by  the  Red 
Sox  staff.  In  spite  of  the 
cold,  rainy  weather,  an 
estimated  crowd  of 
25,000  fans  enjoyed  the 
day’s  events. 
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aithful’s  spirits! 


Fans  lined  the  streets 
from  Kenmore  Square 


A  close-up  view  of  the  dugout 


FR1DO.V 

FEH«V 

FMtlLV 

FCSTIuhl 


VAY  FAMILY  FESTIVAL 


Fans  enjoy  a  walk  along  the  warning  track. 


Guess  who  this  fan's  favorite  team  is? 


General  Manager  Dan  Duquette  poses  for  a 
photo  with  some  youngsters. 


Manager  Kevin  Kennedy  gladdens  an  appreciative  fan. 


A  bird’s-eye  view  of  the  crowd,  inside  and  out! 


Pitcher  Zane  Smith  signs  a  baseball  for  a  fan. 
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INCLUDES 


•  Certificate  of  Authenticity 

•  Official  100th 
Anniversary  logo 

•  Replica  signature  of  the 
Babe's  famous  autograph 
on  the  "Sweet  Spot" 


History  of  the 
Babe's  life  and  career 

Official  Major  League 
size  and  weight 

Display  Stand 


See  his  amazing  annual  salary. 

The  terms  and  conditions  of 
employment. 

His  required  physical  condition. 
His  uniform  deposit  fee. 


'■</ 
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Bpibe  Hurt 

lOOi'h  Anmvzrsury  C other: or J. 

/_  i-'r^zLziiun  CzTl&cr£bl 


Only 

E$1995 


If  you  are  dissatisfied  with  your 
purchase  in  any  way,  you  may 
return  it  for  a  prompt  and  full 
refund.  All  orders  are  processed 
promptly  and  notification  will  be 
sent  in  case  of  delay. 


CREDIT  CARD  HOLDERS  CALL  TOLL-FREE 

1  -800-453-9005 


|~Babe  Ruth,  Dept.  US  Dept  USA  j 

1  P.O.Box  3660,  Natick,  MA  01760  VIC 

|  OM»€CT  TORCTAIt"  | 

j  YES!  Please  rush  me  my  Limited  Edition  Babe  Ruth  100th 
|  Anniversary  Collector's  Set, 

[□  ONE  set  only  $19,95  plus  $3.95  shipping,  handling  &  Insurance. 

!  □  SAVE!  Two  sets  only  $38.00  plus  $4.95  SH&I. 

|  □  SAVE  $23.55!  FIVE  sets  only  $89.00  plus  $6.95  SH&I. 

1  □  SAVE  $59.05!  TEN  sets  only  $170.00  plus  $9.95  SH&I. 

[  Enclosed  is  my  check  or  money  order  for  $ _ . 

|  MA  &  FL  residents  add  sales  tax.  j 

j  Charge  my:  □  VISA  □  MC  □  AmEx  □  Disc.  Exp. Date  /  j 

j  Card  # _ _ _ [ 

1  1 

J  Print  Name _ j 

1  1 

|  Address _ Apt.#_ _ J 

j  City _ State _ Zip _ j 

|  Authorized  by  the  family  of  the  Babe. 

j  TM/©  1995  Family  Of  Babe  Ruth  and  the  Babe  Ruth  Estate  Baseball  League 
1  Inc.  licensed  by  Curtis  Management  Group.  Indianapolis,  IN  46202  USA 

1 _ 1 


YAWKEY  WAY 
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GATE 


0/  t 


GATE  D 


k*£ 


GATE  E 

A 


FENWAY  PARK 
FACILITIES 


Souvenir  Shop 
Enter  from  Section  30  or 
72  Brookline  Avenue 


¥ 


ini 


i 

□  C[ 

a 

t 

i 

6- 

& 

5i*H 
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Ticket  Office  located  at 
4  Yawkey  Way. 


gate  c 


f 

9 

t 

■ 

9  Water  Fountain 
41  Concession  Stand 
^  Souvenir  Stand 
(,  Telephone 
i|i  Men's  Room 
^  Women's  Room 
#  First  Aid 
?  Information  Booth 
6t  Wheelchair  Accessible 
I  Lower  Concourse 
I  Grandstand  -  Level  2 
I  Roof  Box  -  Level  3 
Roof  Box  -  Level  4 


A 


GATE  B  # 


VAN  NESS  STREET 


A  N  S  W 


STIFF  SENTENCE  -  Answers 

1.  The  technician  said  that  radar  wins 
wars. 

2.  Allen’s  only  the  second  player  to 
do  that. 

3.  The  bolt  on  the  door  is  missing. 

4.  There  is  more  to  be  gained  by 
playing  aggressively. 

5.  Do  dates  ask  you  about 
yourself? 

6.  The  scar  bordering  on  his  leg  is 
healed. 

7.  Sam  bit  on  a  hot  dog  as  the 
game  started. 

8.  They  will  fly  on  Saturday  for 
Sunday’s  game. 

9.  I  will  loosen  up  my  arm  as  soon 
as  I  am  ready. 

10.  How  ardent  Red  Sox  fans  are! 


CHARACTERISTIC  INITIALS  -  Answers 


1. 

Ozzie  Smith 

6. 

Cecil  Fielder 

2. 

Lee  Smith 

7. 

Mitch  Williams 

3. 

Wade  Boggs 

8. 

Chuck  Knoblauch 

4. 

Moises  Alou 

9. 

Paul  O’Neill 

5. 

Barry  Bonds 

10. 

Steve  Avery 

QUOTE ,  UNQUOTE -  Answer 

A  critic  once  characterized  baseball  as  six  minutes  of  action 
crammed  into  two-and-one-half  hours. 
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Mo  Vaughn  and  John  Valentin 
flank  New  England  Sports 
Network's  Coordinating 
Producer  of  Boston  Bruins 
Hockey  Amy  Rosenfeld  and 
Director  of  Boston  Bruins 
Hockey  Bob  Frattaroli  who 
accepted  Emmys  at  the  18th 
annual  New  England  Emmy 
Awards  Saturday,  May  13. 
NESN  was  the  recipient  of  two 
trophies,  for  best  play-by-play 
coverage  and  best  sports  cov¬ 
erage  at  the  annual  event  held 
at  the  Majestic  Theater  in 
Boston.  Photo  by  Fay  Foto. 


The  Red  Sox  slugging  duo 
presented  Emmys  for  the 
“Mike  Adams  SportsWorld” 
program  to  New  England 
Cable  News  honorees  Eric 
Evangelista,  producer  of  the 
show  (left);  Mike  Adams,  host 
(center)  and  Howard  Green, 
co-host  (right).  NECN  received 
a  total  of  four  Emmys  on  the 


LIVE  THE  DREAM! 

Be  a  Major  Leaguer  for  a  Week  at 
The  Camp  Of  Champions 

Williams,  Pesky  and  Doerr  have  been  there.  So  have  Lonborg,  Petrocelli 
and  Malzone.  ’’Monster,  ’’Fergie,”  "Spaceman,’’  "Geddie"  and  "Psycho." 
too.  Even  Castiglione  and  Coleman  have  been  there. 

WHY  HAVEN'T  YOU? 

Be  teammates  with  Red  Sox  legends  for  a  fantastic  week  in  sunny  Florida. 
Salute  the  AL  Championship  Sox  teams  of  1946,  '75  and  '86. 

You  don't  have  to  be  a  great  athlete.  If  you're  over  30,  there's  a  place  for 
you  in  the  lineup.  Take  the  field  as  a  player  or  ask  about  our  discounted 
coaching  and  umpiring  options. 

Red  Sox  Fantasy  Camp  -  Feb.  4-1 1,  1996,  Ft.  Myers ,  Fla. 


MAJOR  SPORT  FANTASIES 
PO  Box  85,  Waterbury,  VT  05676 

1-800-226-7794 


Every  day,  the  Herald's  award-winning  sports  staff  delivers  fresh 

ue  perspectives  into  the  world  of  baseball. 


Don't  miss  the  most  comprehensive  sports  coverage  in  New  England. 

Boston  Herald 
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With  soft, ;  flexible  microfins  for  the 


Gillette  offers  you  SensorExcel,'M 
the  next  revolution  in  shaving 
closeness. 

We  started  with  Sensors 
mounted  twin  blades  that 


can  shave  you  closer ;  with 
4^  more  comfort. 

w  Sensor  Excel's  responsive 

Flexgrip™  handle  and  unique 
pivoting  action  give  you 
superior  maneuverability  and  control. 

The  result  is  the  closest,  most  comfort¬ 
able  shave  you've  ever  experienced. 

Get  Gillette  SensorExcel.  And  get  closer 
than  ever  before. 


GilleHe 

Sensoilmel 


spring 

adjust  to  your  face. 

Then  we  developed  a  remarkable  innova¬ 
tion  called  microfins  and  placed  them  ahead 
of  the  blades.  These  soft  flexible  fins  gently 
stretch  your  skin,  causing  your  beard 
to  spring  upward  so  the  blades 


Gillefte 


©1995  THE  GILLETTE  COMPANY  (USA) 


1995  BOSTON 
RED  SOX 


Pictured  Left  to  Right 


FIRST  ROW 

27 

MARK  WHITEN 

OF 

18 

REGGIE  JEFFERSON 

INF 

13 

JOHN  VALENTIN 

SS 

39 

MIKE  GREENWELL 

LF 

32 

WES  CHAMBERLAIN 

OF 

38 

LEE  TINSLEY 

CF 

2 

TERRY  SHUMPERT 

INF 

SECOND  ROW 

25 

TROY  O  LEARY 

OF 

12 

RICH  ROWLAND 

C 

48 

ZANE  SMITH 

LHP 

28 

DEREK  LILLIQUIST 

LHP 

40 

ERIK  HANSON 

RHP 

34 

RHEAL  CORMIER 

LHP 

56 

JEFF  PIERCE 

RHP 

THIRD  ROW 

15 

MIKE  MACFARLANE 

C 

53 

TIM  VANEGMOND 

RHP 

37 

BILL  HASELMAN 

C 

30 

FRANK  RODRIGUEZ 

RHP 

7 

STEVE  RODRIGUEZ 

INF 

33 

JOSE  CANSECO 

DH 

21 

ROGER  CLEMENS 

RHP 

FOURTH  ROW 

11 

TIM  NAEHRING 

3B 

42 

MO  VAUGHN 

IB 

26 

ALEJANDRO  PENA 

RHP 

36 

AARON  SELE 

RHP 

52 

VAUGHN  ESHELMAN 

LHP 

50 

KEN  RYAN 

RHP 

10 

LUIS  ALICEA 

INF 

FIFTH  ROW 

43 

STAN  BELINDA 

RHP 

44 

KEVIN  KENNEDY  MANAGER 

COACHES  (L-R):  #23  Herm 
Starrette,  #41  John  Cumberland, 
#14  Jim  Rice,  #17  Tim  Johnson, 
#20  Frank  White,  #16  Dave  Oliver 
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